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HJIAXHY NIIBUIMEHHSA AKOCTI TOPI'OBEJBHOI'O
OBCJIYT'OBYBAHHS CIIOKNBAYIB KHUI'APHI
WAYS OF IMPROVING THE QUALITY OF COMMERCIAL
CONSUMER SERVICE

Y crarTi pO3rASHYTO UUISIXM MIJIBUILIEHHS SIKOCTI TOPTOBEJIbHOTO
oOcIyroByBaHHs COXKKBa4iB KHUTapHI. [Ipononyemo minecnpsiMoBano GpopmyBaTu
HOMUT, TMPOBOJASYM 3aXOJU 3a TaK 3BaHUM «HABYAHHSIM IMOKYIIIB» (KHUKKOBI
BHUCTaBKH, Npe3eHTalli Ta KOH(epeH1ii), 0 CHPUATUMYTh CTBOPEHHIO IMITYJIbCIB
0 MpUaOaHHS Ti€l UM IHINOI KHMYKKH, TICHMXOJIOTIYHOI IIATOTOBKH 1O KYIIBIIL.
[IpomioHyeMO y  KHW)KKOBOMY  CyHEpMapKeTl  3acTOCyBaTH  3aco0u
BHYTPIIIHBOMAra3uHHOI ~ TENEeBI3IMHOT  peknamu. JOUmiIbHO  YAOCKOHAJINUTHU
MaTepialbHO-TeXHIYHY 0a3y KHHUTApHI 3a PaxXyHOK PAIliOHAJILHOTO PO3TaIllyBaHHS
oOnamHaHHS Ta BHUKOPUCTAHHS TOPTrOBENBHUX TPUMIIICHb, 3aCTOCYBAHHS
JIOCKOHAIIIOT TEXHOJIOTIT TOPTiBMI, MeXaHi3amii TPYJOMICTKHX OIepalliu,
KOMI'IoTepu3anii  KHUrapeub. [IpomoHyeMoO 3acTOCOBYBaTH  KPOC-CEJIIHT
«3aTHUIIHUX TOBAPIB» B KHMKKOBOMY Mara3uHi «Ctopinka». OCHOBHOI YMOBOIO
BHUCOKOI KyJBTYypU TOPTiBJII Oyje MOCTifHA HASIBHICTH B MPOAAXy BUCOKOSKICHUX

TOBApIB y LIKPOKOMY aCOPTUMEHTI.



KarouoBi cjioBa: Toprisisi, KylIbTypa TOPriBii, MarasuH, CTOpiHKa, Kpoc-

CEJIIHT, MAPKETHHTOBI aKIIii, TIOTHUT.

B cratbe paccMoTpeHbl TyTH TIOBBIINICHUS KadyecTBA TOPrOBOTO
00CITy>KUBaHUS norpeduTeneu KHH>KHOTO MarasuHa. [Ipennaraem
HeJIeHANpPaBICHHO (OPMHUPOBATH CIPOC, TMPOBOAS MEPOINPHUSATUS MO  TaK
HA3bIBAEMBIM «OOYUYEHUEM TMOKyIaTeei» (KHUKHBIC BBICTABKU, MPE3CHTAINH U
KoH(epeH1rn), CriocoOCTBYIONINE CO3AHUIO UMITYJILCOB K TPUOOPETEHUIO TOW UITH
WHOW KHUTH, ICUXOJOTUYECKON MOJATrOTOBKM K MoKynke. [IpennaraeM B KHUKHOM
CylepMapKeTe NPUMEHUTh CPEACTBa BHYTPIIIHBOMAra3uHHOI TEJIEBU3UOHHOMN
pekiiambl. [lenecooOpa3HO yCOBEpPIIEHCTBOBATh MaT€PUATBHO-TEXHUYECKYIO 0a3y
Mara3uHa 3a CYeT PallMOHAIIBHOIO PACTIONI0KEHHS 000PYI0BAHUS U UCIIOJIb30BAHUS
TOPTOBBIX MTOMEIICHHM, TPUMEHEHHUs 00Jiee COBEPIIIEHHON TEXHOJIOTHU TOPTOBIIH,
MEXaHHU3alUH TPYIOEMKHUX OIMEpalNil, KOMIbIOTEpU3aMU Mara3uHoB. [Ipennaraem
MPUMEHSITh KPOCC-CEJIUHT «YIOTHBIX TOBapOB» B KHMXKHOM Mara3zuHe «CTpaHHUIIay.
OCHOBHBIM YCJIOBHEM BBICOKOM KYJIBTYPBI TOPTOBJIN OYET MOCTOSHHOE HAIMYKE B
MPOJIa’Ke BRICOKOKAUYE€CTBEHHBIX TOBAPOB B IIMPOKOM aCCOPTUMEHTE.

KuarwueBbie ciaoBa: TOpPromisi, KyJdbTypa TOPrOBIM, Mara3uH CTpaHULIA,

KpOCC-CCJUIMHTI', MAPKCTHUHI'OBBIC aKITWUH, CIIPOC.

The article considers ways of improving the quality of customer service of a
bookstore. We offer purposefully shaping demand, holding events in the so-called
«training of customers» (book exhibitions, presentations and conferences),
contributing to the creation of impulses to purchase particular books, psychological
preparation for the purchase. Proposed in the book the supermarket to use means
unotron television advertising. It is advisable to improve the material and technical
base of the store due to the rational arrangement of equipment and use of commercial
premises, the use of more advanced trading technologies, mechanization of labor-
intensive operations, the computerization of the stores. We offer presentations,

promotions, competitions. Page Store will meet with authors and book presentations



(these activities can be attributed to both services and sales promotion). Instead, the
bookstore can arrange shares of another format. For example, hold a contest with
buyers for interesting prizes on «The Contemporary Bookstore: My Visiony. Such
promotions are needed for both buyers and sellers. They offer many opportunities
for innovation, from window dressing to service techniques. The concept of retail
as entertainment can be realized in different ways: to invite a live orchestra and
illusionist, who will show children different tricks, or famous people — artists,
singers, artists, writers (guests will answer questions of buyers, take photos with
admirers); arrange costume performances. A specialty store can and should offer
something special, such as the appearance of a favorite baby character or a living
soft toy. We propose to apply the cross-seling «cozy products» bookstore «Page».
The main condition of high culture trade will be a constant presence in the sale of
high quality goods in a wide range.

It is advisable to hold special thematic marketing campaigns. It is worth
choosing a certain theme and consistently implement it in the selection of
assortment, design of the store. he theme can be the time of year, the country, the
author and even the genre of the publication. On the ceiling we suggest to place
«offers» — special offers. Experts say that the presence of such simple — «holders of
attentiony increases sales by 20-30%.

Key words: trade, trade culture, store, page, cross-selling, marketing

promotions, demand.

IHocranoBka npoGyaemu. 3aBJaHHs TOPTIBII NOJIATA€ HE JIUILIE B JOBEICHHI
TOBapIB /IO CMIOKMBAYIB, ajie¢ i B aKTUBHOMY CIIPHUSHHI ()OPMYBAHHIO CTIO’KHBUOTO
MIOMHUTY, 1110 € HEMOXXJIUBUM 0€3 SKICHOT'O TOPTOBEJILHOTO 00ciayroByBaHHs. Came
BiJl PIBHS TOPTOBEIHLHOTO OOCITYrOBYBaHHS 3aJICKUTHh €(EKTHBHA TOPTOBEJIbHA
JUSTBHICTD OyJIb-SIKOTO MIAMPUEMCTBA, OCHOBHUM TIOKAa3HHKOM SIKOi € PO3MIp
YUCTOTO NMPUOYTKY. TaKuM YMHOM, OUUIBHICTh HOCIIKEHHS YIIPaBIIHHS SIKICTIO
TOPTOBEIHLHOTO 00CITYTOBYBaHHS € He3anepeuHoto. OCKiIbKYA BOHO 3/1HCHIOE BILJIUB

Ha 3a/I0BOJIEHHSI MOTPEO CHOKMBayiB, CIPHUSE CTUMYIIOBAHHIO 30yTy TOBapiB,



BIJTUBAE€ HA MIABUIICHHS OCHOBHUX EKOHOMIYHHMX ITOKAa3HUKIB TOCIOJAPCHKOT
JISUTBHOCTI 1 € OCHOBHHM 1HCTPYMEHTOM B KOHKYPEHTHIN 00poTh0i TOPTOBEIBHHUX
MIPUEMCTB.

AHaJi3 OCTaHHIX JochailkeHb i myOuaikaniii. B ymoBax pHHKOBOL
KOHKYpEHIlli  ocoOJMBa  yBara  NPUIUISETHCS  SKOCTI  TOPTOBEIBHOTO
oOcnyroByBanHsa. Cepen MOCHIIHMKIB BKa3aHOI MpOOJEMU BapTO Ha3BaTH
[Nonmomry6oBy H.O., Kypaka C.B., Mopryna A.®., Hikimkina B.B., Anomis B.B.,
Mimyxka I.I1., Pebunskoro B. M., Pynauinekoro C.1., Xom’ska FO. M. Ta in. I1pore,
10 CTOCYETHCA CaM€ KHUTAPEHb, YUMAJIO IPOOJIeM MOTPEOYIOTh OLIBII PETEIBLHOTO
BHBUYCHHSI.

IlocranoBka 3aBaaHHsl. MeToOr0 JOCHIKEHHS € BHU3HAUEHHS LUISIXIB
NIJBUILIEHHS $KOCTI TOPrOBEJIBHOTO OOCIYrOBYBaHHS CIIOKMBAYiB KHUTAPHI.
BiamoBigHO 10 BCTAHOBIJICHOI METH 3JIMCHEHO aHami3 KyJIbTypH TOPTiBEIHLHOTO
OOCIIyrOoByBaHHSl SIK (PaKTOpy KOHKYPEHTOCIPOMOXHOCTI Cy4YacHOi KHHUTapHI.
3anponoHOBaHO NUIAXM MIABUIICHHS KYJIBTYpU 1 SIKOCTI TOPrOBEIBHOTO
00CITyTOBYBaHHS CIIOKMBAYiB.

Buknanx ocHoBHOro marepiany pgociigxeHHs. B ymoBax iHTerpaiii
COIIIOKOMYHIKAI[IHHOTO ~ MPOCTOpPY  BimOyBaeThcss  TpaHchopMmariis  (HyHKIIIH
KHIDKKOBOTO Mara3uHy sk TOJIOBHOTO Cy0’€KTa po3ApiOHOT TOPriBii. Y IIboMy pasi
HaWrOJIOBHIIIOKW (POPMOIO PO3APIOHOTO MPOAAKY KHUKOK MAE CTATU KHUKKOBUH
CyIepMapKeT, SIKAH BIAIrpae poiib He Juiie 1H(POopMaIiiHO-TOPTOBENIbHOT YCTAaHOBH,
ajie ¥ yCTaHOBH, IO CTBOPIOE JIsl CIHOKHMBAYiB PO3BaKAJIbHO-KOMYHIKAI[IHE
cepenoBHIe. [OJOBHUMH XapaKTEPUCTHKAMU KHU)KKOBOTO CYyMEpPMapKeTy Mae
CTaTH: 3pYYHICTh Y 3[IHCHEHHI KYIiBEJb; IMUPOKUN CIIEKTP CEPBICY Ta TOJATKOBHUX
MOCIIYT; MOXJIMBICTh 3aMOBHUTH JIITEpaTypy; KOHCYJbTallli Ta peKoMeHAallll
NPOJIABIIiB; aKIlii Ta TUCKOHTHI KapTku [2, €. 102].

[IpoBeneHi HaMM JAOCHIIKEHHS Ha TPUKIAIl KHIKKOBOTO MarasuHy
«Cropinkay, SKuUW po3TamioBaHuii B M. Mupropoj, cBia4aTh, 10 JJisI TOrO 1100
KpeaTHBHIIIE BUKOPUCTATH TOPTiBEJbHY IUIONLy JOLIIBHO  3aCTOCYBaTH

e(eKTUBHUN NPUIOM 3 PO3LIMPEHHS KUTJIOBOI IJIOINII MPUBATHOIO OYIWMHKY —



noOynyBaTH Apyruii moBepx. B 1iboMy BUIa Ky BIaCHHII HE JOBEIETHCS 3aliMaTUCS
3eMETbHUMH TUTAHHIMH, aJKe JUId CHOPY/UKeHHS Takoi mpuOyJIoBU HE
BUKOPUCTOBYIOTBCS JIOAATKOBI TepUTOpii. 3rilHO 3 MyHKTOM 4 cT. 34 3akoHy
Ne 3038-17 pekoncTpykilis OynuHKy ©0€3 3MIHM TE€OMETPHUYHUX PO3MIpIB
byHIaMEHTY TIPOBOJIUTHCS 0€3 JOKYMEHTIB, 0 MIATBEPKYIOThH MPABO BJIIACHOCTI
Ha 3eMJIIO.

KpiMm yHiBepcanbHOCTI, Taka KOHCTPYKIIA BiJIPI3HAETHCS HACTYITHUMHU
OCOOJIMBOCTSIMU: palliOHAJIbHE BUKOPUCTAHHS MPOCTOPY — KOPUCHA TUIOIIA IPYroro
noBepxy Oyne 3aiisiHa MakCHMajbHO; KOM(OPT — CTaHAapTHa BUCOTA CTENi Ta
BEPTUKAJIBHICTH CTIH 3a0€31e4aTh 3pyH1 YMOBH P €KCIUTyaTalii Ta 00IalTyBaHH1
YKUTJIOBOTO TMPOCTOPY; (YHKIIIOHAIBHICTD — € MOXJIUBICTH OpraHi3yBaTH IIO
pPI3HOMY MPOCTIP; €CTETUYHICTh — JIBOIIOBEPXOBHM OYyIMHOK HE TIIbKH Mae
COJIITHUM 30BHINIHIN BUIJISA, ajie W BIJKPUBAE TEpe]] BIACHUKAMH MOXKIIMBICTb
CTBOPEHHSI TI0-O0COOJMBOMY CTHJIBHOTO 1 Jopororo inrep’epy. Ilpu OymiBHUIITBI
TIOBHOIIIHHOTO TIOBEPXY 4YacTillle CTa€ TMOTPiOHMM MOCWiIeHHS (yHmaaMeHTy [4,
C. 165]. ByniBHUIITBO MPOMOHYEMO MPOBECTH y BepecHi-koBTHI 2020 p. 3rigHO
PO3paxyHKiB, OyiBEIbHUKIB BUTPATU CTAHOBUTUMYTh 97 THC. TpH.

[IporoHyeMO BCTAaHOBUTH KaBOBHU amapar B TPUMIIICHHI MarasuHy.

Butpartu Ha oOnamTyBaHHs BXKMBAHOTO KaBOBOTO arapaTy HaBejeHi B Ta0I. 1.

Tabnuys 1
Butpatu Ha 00/1a1ITYBAHHS KABOBOI'0 aNiapaTy B KHUKKOBOMY Mara3uHi
«Cropinka», 2020 p.

Crarts BUTpar 3HavYeHHS
BapricTh ycTaTkyBaHHSs, IpH 40000,0
BuTpatn Ha CHPOBHHY Ta CTAKAHYHUKH, TPH 120000,0
BapricTh mopiYHOr0 00CIyroByBaHHs, I'pH 7000,0
Banosuit noxin, rpH 180000,0
[TpuGyToK, TpH 53000,0
OKyIHICTh MPOEKTY, MICSIIiB 9

He3Bakatoun Ha HaCHUYEHICTh PUHKY ChOTOJHI y 6aratbox mara3mHax a0o
oQiCHUX MPUMIIIEHHAX aBTOMAaTH 3 MPUTOTYBaHHS KaBU HE BCTAHOBJEHI. KO

YKUTEl METarnojiciB 3BUKIM J0 HAsBHOCTI TAKMX amapaTiB B MICHUSX CKYMYEHHS



JIOEH, KUTENl PErioHiB TUIbKM HEaBHO MO3HAHOMMIIMCS 1 MOMIOOUIN amapaTHy
KaBY, TOMY PETiOHAJIBHHUIA BEHIIHT Ma€ XOPOIIHIA ITOTSHIIIAJ JIJIsl pO3BHTKY [5, C.8].

3 po3paxyHKy MiHIMaJbHUX MPOJAXK KaBU B IEHb B PO3MIp1 25 CTaKaHYUKIB 3
cepenHboro BapTicTio 20 TpH/mIT., BaJoBUHM Joxin 3a pik ckmaxe 180 Tuc. rpH.
OKynHICTb TPOEKTY CTAHOBUTUME 9 MICSIIIB, a MOKYIILI BITYYyBaTUMYTh c€0€ OLIbII
3aTUIHO B MarazuHi. Kynutu kaBy B aBTOMaTi Oye JErko, 3py4HO Ta MIBUIKO, IPU
IIOMY JOIUIBHO 3aMpaBIIATH JIUIIE SKICHY KaBy. bizHec Oyme nmpuOyTKOBUM, ajKe
Mara3uH po3TalllOBaHUM Ha 3yMHHII, J€ 4acTO Ha MapIIPyTHI Takci Ta aBTOOyCH
YEeKaIOTh JTIOH.

[Ilo6 BeHmIHroBUi Oi13HEC NPUHOCUB CTAOUIBHMA MPUOYTOK BIACHUII
marazuny «CrTopiHka», HEOOXIJTHO JOTPUMYBATH HACTYMHI YMOBHU: COOIBapTICTh
OJIHOTO KaBOBOT'O HAIlOK0 HE OBUHHA IepeBUlLyBaTH 7-10 rpH, BApTICTh TOTOBOTO
CTaKaHYMKa KaBU MOBMHHA OyTH He MeHIie 20-25 rpuBeHb, TOOTO TOProBa HalliHKA
Ha OJIHY TOPIIiI0 TOBUHHA CTAaHOBUTHU 13 TpUBEHbH 1 OiIbIIIE; HEOOX1HO, IO Y ACHb
npojaasajocs He MeHie 20-30 nmopiiiii Hamoto, a kpaiie — Bijg S0 mit.

[IporonyemMo Takok OONAIITYBAaTH HA JPYroMy MOBEPCI TUTAYUN KYTOUOK.
AJiKe oK 0aThKU 00MpaTUMyTh COO1 HEOOXI1IHY JiTEpaTypy — AITAM MOXHa Oyie
CIOKIMHO morparucs. Butpatn Ha oOnamHaHHS TUTSAYOTO KYyTOYKAa HABEJEHO B
Tabm. 2.

Tabnuys 2
Butparu Ha 00/1a1ITYBAHHS JUTAYOT0 KYyTOUKA B KHHKKOBOMY Mara3uHi

«Cropinkay», 2020 p., rpa

Crarts BUTpat 3HaYCHHS

Kunum putsunit 8000,0
Irpu muTs4i HACTUTBHI 1500,0
Irpamku m’ski 1200,0
Crin irpoBwii Ta cTiibmi (4 mrT.) 8560,0
Kanuenspcbki ToBapu (omiBLI, pYy4KH, ¢roMacTepu, aab0oMu, 3000.0
KOJILOPOBHI MaIlip, HOXHIII TOIIIO) '

Kuuruy i yntangs gitam 2000,0
MiHi-auBaH ISl TOPOCIUX 6000,0
Bceroro 30260,0

Yy I_IiJ'IOMy, BUTpATH Ha O6JIaH_ITYBaHH$I AUTAYIOro KyTO4Ka B KHHIXXKOBOMY



marasuti «Ctopinka» ctraHoButuMyTh 30,3 Tuc. rpH. IlepenbavaeTbcsi ynTaHHsA
Ka30K y JUTSYOMY KyTOdKy. [IpomoHyemo tminecnpsmMoBaHo (GopMyBaTH IOIUT,
MPOBOJISIYU 3aXOAM 33 TaK 3BaHUM «HABUAHHSAM MOKYMI[IB» (KHMKKOBI BUCTaBKH,
npe3eHTanii Ta KOH(EpeHIli), MO0 CHPUITUMYTh CTBOPEHHIO IMIYJBCIB M0
NpUA0aHHS Ti€] UM 1HIIOT KHUKKH, IICKXOJIOTIYHOI MATOTOBKH J10 KYITiBJII.

PexoMeHyeMO TIpOBOAMTH TMpe3eHTallli, akiii, KOHKypcu. Mara3un
«CTOpiHKa» MPOBOAUTH 3yCTpidl 3 aBTOpaMH Ta Mpe3eHTallii KHUT (Il 3aX0u
OJIHOYACHO MO>KHA BIJTHECTH SIK JIO TTOCHIYT, TaK 1 10 3aCO0IB CTUMYJIFOBaHHS 30YyTY).
HatoMicTh KHUTApHSI MOKE BJIAIITOBYBATH ¥ akiii iHmoro ¢gopmary. Hanpukian,
MIPOBECTH CEpeN TMOKYIIIIB KOHKYpPC 3 I[IKaBUMH mpu3amMu Ha Temy «CydacHa
KHUTApHs: Moe OaueHHs». Taki akmii moTpiOHI SK IS TOKYIIIB, Tak 1 JJIs
npoaaBiliB. BoHM Hamat0Th 0€3114 MOKJIMBOCTEH /1711 HOBOBBE/ICHB, TOYMHAIOYH BiJl
oQopMJICHHSI BITPUH 1 3aBEpIIyIOYH TpHiioMamMu oOciayroByBaHHs. KoHIIEIIiO
po31piOHOI TOPriBIl SIK pO3Bard MOXKHA peai3yBaTH IO-PI3HOMY: 3alpOCUTH
YKUBUI OPKECTp Ta UIIO310HICTA, SIKUM JEMOHCTPYBAaTUME JITSIM pi3HI GoKycH, abo
BIJIOMHX JIIOJIH — apTHUCTIB, CIHIBaKiB, XYJOXXHHKIB, IHUCbMEHHUKIB (TOCTI
BIIMOBIJATUMYTh ~ HA  3alWTaHHsA  TOKyMuiB, QororpadyBatuMyThCcs 3
NPUXUIBHUKAMHU, PO3JaBaTUMyTh aBTOrpadu); BIAIMITOBYBaTH KOCTIOMOBAHI
BucTaBu. Koiu AiTH WayTh 32 TOKYIIKaM# pa3oM 3 OaTbKaMu, IM Jy>Ke M0100ar0ThCs
Ka3koBl nepcoHaxi. Hanmpukinan, 13 Canta Kiiaycom mMoxHa cotorpadyBaTucs
MPAKTUYHO B YCIX TOProBuX 1eHTpax Amepuku. CriemianizoBaHuil Mara3ud MOXe 1
MOBUHEH 3alpONOHYBaTH IIOCh OCOOJIMBE, HAMPUKIAA, TMOSBY YIHOOJIEHOTO
JTUTSYOTO IEPCOHAXY ab0 >KUBOI M sik01 irpamku [3, €. 208].

baxxano mpoBoauTH ¥ creriagbHI TeMaTHYHI MapKEeTHHroBi akilii. Bapro
oOupaTH SIKyCh MEBHY TEMY 1 MOCIIOBHO Peasli30BYBaTH il B MM1100pi aCOPTUMEHTY,
odopMieHHI MarazuHy. TeMOI MOXYTb CTaTH TOpa POKY, KpaiHa, aBTOp 1 HABIThH
)KaHp BuAaHHsI. Ha cTem mpomoHyeMO pO3MICTHUTH «odepTw» — CIeialbHi
npono3uiii. PaxiBii KaxKyTh, 110 HASBHICTb TAKUX HEXUTPUX — «YTPUMYBadiB
yBar» 30ubiye npoaax Ha 20-30 %. IIponoHyeMo y KHHKKOBOMY CylEpMapKeTi

3aCTOCYBaTH 3acoOM BHYTPIIIHBO-MAara3uHHOI TEJEBI3IMHOI peKIaMu: PiJIKo-



KpUCTaIIYH1 IUPOKOPOPMATHI MOHITOPH 1 TeNIEB130pH. BuTpatn Ha yaoCcKOHaNEeHHS
SKOCTI TOPTIBEIBHOTO OOCITYyroBYBaHHS B KHIDKKOBOMY MarasuHi «CTOpiHKa» y
2020 p. HaBepaeHi B Ta0I. 3.
Tabnuys 3
Burparn Ha yI0CKOHAJEHHSA IKOCTi TOPriBeJIbHOr0 00CJIyrOBYBAHHS

KHHMKKOBOMY MarasuHi «Cropinka», 2020 p., rpH

Crarts BUTpar 3HauYeHHS
Teneizop 25200,0
Komm’rorep (1t MOXIMBOCTI  O3HAaWOMJICHHS 3  IMPOIYKLIEIO
17820,0
MarasuHy)
Odeptu 5200,0
Butparu Ha MapKeTHHTOBI 3ax0/¥ (aKIlii, BACTaBKH, IIKiIBbHI 0a3zapw,
20050,0
aBTorpad-cecii Tommo)
Kamepu cioctepeskeHHs 27800,0
Jlo1ika oroJionieHb 200,0
Bceroro 90270,0

Buinomy BUTpaTH Ha y1IOCKOHAJIEHHS SIKOCTI TOPTiBEIBHOTO OOCIYTOBYBaHHS
B KHIDKKOBOMY Mara3uHi « CTOpiHKa» CTaHOBUTUMYTH 90,3 THC. TpH.

JIOLUJIBHO YJIOCKOHAJIUTU MaTepialibHO-TEXHIYHY 0a3y KHUTapHi 3a paxyHOK
paIioHaJbHOTO pO3TallyBaHHS OOJIaTHAHHS Ta BHUKOPUCTAHHS TOPTOBEIHHHUX
OPUMIIIEHb, 3aCTOCYBAHHS MOJIMUIEHOI TEXHOJIOTIl TOPriBIl, MeXaHi3alll
TPYJIOMICTKHX OIleparliii, KOMIT IoTepu3allii KHuUrapeHb. [IpornoHyemMo BUALIATH
OJIUH KOMIT FOTEP, 3a JIOTIOMOI0OI0 SIKOTO IMOKYIII CaMOCTIMHO Ai3HaBajucs O Mpo
HasBHICTh TOTO YH 1HIIOTO BHJIAHHS B KHHTapHi. [ Toro, mo0 ciaiakyBaTH 3a
poOOTOI0 MPOJABIIIB, IPOTIOHYEMO OOJQJHATH KaMmepH crocTepekeHHs. [lig gac
HIKIJTBHUX 0a3apiB JOLIBHO MIMPOKO MPEACTABIATH KHUXKKOBHM ACOPTUMEHT
HaBYAJIbHO-METOJAMYHOI JITepaTypy Ha JONOMOTY YYHSIM, CTYJEHTaMm, BUUTEISIM,
neparoram, aditypieHram [6, c. 162].

3 MEeTOI0 MOKpAIIEHHS aCOPTUMEHTY Ta HajaroJKEHHsS 3B S3KiB BJIACHUII
MarasuHy IIOPOKY MAOLIBHO OyTH ywacHukamMu KHmkkoBoro dopymy, gxkuit
npoxoauth B M. JIbBOBi. 3aco0amMu KOMYyHIKAI[IHHOI TOJITUKH CIYTyBaTUMYTh
CTOPIHKM KHUTApHI B COIIIAJIbHUX MEpekax, MPOBEICHHS 3aXOAiB (JiTepaTypHUX

3ycTpiuei, mpe3eHTaiiii, aBTorpad-ceciii) y TMPUMIIIEHHI KHUTapHI Ta ix



aHOHCYBaHHS y 3aco0ax MacoBoOi 1H(poOpMaIlii, TAKOXK 30BHIIIHA peKiIaMa moOau3y
KHHUTApHi: JTUCTIBKH, OYKJIETH, TOIIIO.

{06 3pobuTtu OrOmKET 0€330MTKOBHM, IIJIAHYETHCS BUKOPHUCTOBYBATH MeOJII
Ta OONamHaHHS KHHTApHI. A TaKOX YKJIaJaTh TMapTHEPCHKOi Yroam 3
BUJIABHUIITBAMU Ta aBTOPAMH, 1110 €, CBOTO poay, bapTepoM. KnurapHs opranizoBye
peKiiaMy Ta 3aXOJu, a MapTHEPH Aal0Th CIIOHCOPCHKI nuBiAeHau. [Ipomonyemo
3aCTOCOBYBATH KpOC-CENIHT «3aTHIIHUX TOBapiB» B KHIDKKOBOMY MarasuHi
«CrtopiHka». Y OUIBIIOCTI KHIKKOBUX TOBapiB B SIKOCTI JIOMOMIXHOTO
ACOPTUMEHTY TPUMHSITO BXKHWBATH JIUIIEC KAHIITOBAPH, MA3IM W JUTSIYl HACTUIBHI
irpu. JlificHO, B XpaM JIITepaTypH HE MOCTABUMO CIIOKHBYO «HU3bKHID TOBAp, IKHUM
MOe «o0pa3utu» arMochepy KpaMHuill. TuM He MeHIIe, € TOHKO BiAiOpaHi peul,
SK1 aCOIIIOIOTHCA 13 3aTUIIHUM KHUTOYUTAHHSIM — a BIJTaK € IIJIKOM JOPEYHUMHU Y
KHIDKKOBOMY MarasuHi: IUIAM, IIaji, TerUll I[IKapreTKH; HEJOpOri HacCTUIbHI
JaMIii; 4ai, kaBa; me4yuBo. [lomuT Ha 111 TOBapH, pO3TAlllOBaHI Ha BUXOJI 13
KHUrapHi, Oyae Habarato OUIBIIMM — HIDXK IONUT HAa HUX K€ Yy MPOAYKTOBHX
pUTEIIepiB.

[TepmoueproBuMu HampsMaMy BIOCKOHAJICHHS HOPMATHBHO-TIPABOBOI 0asw
JUTSL JIep>KaBHOT MIATPUMKH KHUTOPO3MOBCIOJKEHHST B YKpaiHi CHiJl BBa)KaTH:
MPUIHATTS TA3aKOHHUX aKTIB Ta IHCTPYKTUBHUX JOKYMEHTIB, CIIPSIMOBAHHMX Ha
PO3BUTOK PO3rajy>KeHOI Mepexkl KHUTOPO3MOBCIOKEHHS B MICTaxX 1 PerioHax;
CTBOPEHHSI YMOB JIJiIi PO3MOBCIO/PKEHHSI KHUKKOBOI MPOAYKIT B YKpaiHi
MI>)KHAPOJIHOTO OOMIHY BITYM3HSHOIO KHUTOIO; MUJIBIOBE KPEAUTYBAHHS JTISTIbHOCTI
T IITPUEMCTB KHUTOBUIAHHS (xHUT YKPaTHCHKOIO MOBOIO) Ta
KHUTOPO3TMOBCIO/DKCHHS; BIOCKOHAJICHHS CHUCTEMH I[IHOYTBOPECHHS Ha KHUTH;
JepKaBHY MIATPUMKY KHHUTOBUIAHHS Ta KHHUTOPO3IMOBCIOJDKCHHS 3aBJISIKU
cyocuisam, KpeaurTam i mosukam [ 1, ¢. 25].

OntuMizamiiHui MOTEHINan JIOTICTUKKH B PoOOTI IMANMPHEMCTB CHCTEMH
KHUTOPO3TOBCIO/DKCHHS MOXHa peali3yBaTH B TaKWX HaIpsAMax: BU3HAYCHHS
KHUTOTOPTOBEJIbHUM MIAMPUEMCTBOM KPHUTEPIiB BIIOOPY MAPTHEPIB; POUTUPECHHS

CUCTEMH MOCHYT, IO CYNPOBOKYIOTh KHUKKOBHM MOTIK 1 MIABUIIEHHS SKOCTI



0OCITyroByBaHHS MOKYIIIIB; palliOHAJIbHA OpTaHi3allisl pyxXy KHHKKOBUX TOBApIiB;
3a0e3MeYeHHs] CKOPOUYCHHSI OOCSTIB CKIIAJChKUX 3araciB; CTBOPEHHS e(hEeKTHBHHUX
JIQHITIOTIB 1 MEPEK PO3MOBCIOKEHHSI KHMYKKOBOT MPOAYKIII1; 3HUKEHHS CYKYITHUX
BUTpAT y IIPOIIECi pealtizallii KHMKOK TOII0. BUKOpHUCTaHHS JTIOTICTUKH B YIIPABITIHHI
npoliecaMl Ha KHUTOTOPTOBEIBLHOMY MIAMPUEMCTBI JI03BOJUTH: IiIBUIIUTH
e()EeKTUBHICTh MISUTBHOCTI Ta KOHKYPEHTOCIPOMOKHICTh MIJANMPUEMCTBA, 3HU3UTH
piBEHBb BUTPAT 1 3MEHIIUTH COOIBAPTICTh KHUKKOBOI MPOTYKIli, PO3UIUPUTH PUHOK
30yTy Ta 30UIBIIUTH KIIBKICTh CIOXKHUBAYiB, IMJABUIIUTH SKICTh iX CEpPBICHOTO
oOciyroByBaHH# [5, C. 8].

Bucoka kynabTypa TOpPTriBil — 1€ 1 BIANOBIAHI MOMMUTY SIKICHI TOBapH, 1
PO3BHHYTa MaTepiajlbHO-TeXHIYHA 0a3a, 1 HaJaroJKEHUH MeXaHi3M KOMEPIIHHUX
3aB’SI3KIB  TOPTiBJl 1 BHUPOOHMUITBA, 1 BHUCOKA KyJIbTypa O€3M0CepeaHbOro
oOcCIyroByBaHHs MOKYIIIIB y Mara3uHi. Jlaneko He Ha Bci 3 nepeniueHnx (akTopiB
MOXXYTh BIUIMHYTH NPAI[iBHUKH TOPTiBil. MOXHa BCTAaHOBUTH PEXHUM pPOOOTH
MarasuHy, SIKUA HaWOUIBIIO MIPOIO BIANOBIAE MOTpedaM O0OCIYrOBYHOUYOTO
HACEJICHHS, MOXXHa BHUKOPUCTAaTH HailiCyyacHillle TOproBe o0JiaJHaHHsS, MOKHA
yTPUMYBAaTH BCl MPUMILIEHHSI B 3pa3KOBIM YUCTOTI, MOKHAa O()OPMUTH Mara3vH
BIJIMOBITHO JI0 OCTaHHIX BHUMOT JU3aiiHy, aji¢ BIJCYTHICTh B TOPTOBOMY 3aii
TOBapIiB, 32 CBOEIO SKICTIO 1 ACOPTUMEHTOM, IO BiJIMOBIJAI0OTh BUMOTAM TOKYTIIIIB,
3Be/ie HaHIBelLb BCl 3yCWJUIs MpauiBHUKIB Topriii. [1[o0 matu cydacHy, sIKICHY 1
PI3HOMaHITHY 32 aCOPTUMEHTOM IPOIYKIII0, TPOTIOHYEMO KHMKKOBOMY Mara3uHy
«CTopiHKa» yKJIAacTH JOTOBIp Ha TOCTaBKY MPOAYKIII 3 BHJIaBHUIITBOM
«KHnronasy.

BucHoBkHM 3 mnpoBeaeHOro aoc/jigxeHHsA. OTXe, OCHOBHOIO YMOBOIO
BHUCOKOT KYJBTYpH TOPTiBJI OyJe MOCTiiHA HASBHICTh B MPOJAKYy BUCOKOSIKICHUX
TOBapiB y MHUPOKOMY aCOPTUMEHTI. BuKoHaHHS 111€1 BUMOTH TIOTpeOy€e BHBYCHHS
MOMUTY MOKYIILIB MPaIiBHUKAMU TOPT1BJI, 3HaHHS KOH IOHKTYpU PUHKY, MTOCTIiHE

CIIOCTEPEKEHHS 1 BUBUCHHSI CUTYallli Ha PUHKY.
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WAYS OF IMPROVING THE QUALITY OF COMMERCIAL

CONSUMER SERVICE

The purpose of the article. The task of trade is not only to bring goods to
consumers, but also to actively promote the formation of consumer demand, which
Is impossible without quality trade services. It is from the level of trading services
that depends on the effective trading activities of any enterprise, the main indicator
of which is the amount of net profit. Thus, the feasibility of a study of quality
management of trade services is indisputable. Because trade services affect the
satisfaction of consumers, promotes the sale of goods, affects the main economic
indicators of economic activity and is a major tool in the competitiveness of trade
enterprises.

Methodology. Theoretical and methodological basis of the research was



provided by fundamental works on the theory of social communications, book
science, commaodity science, which contributed to the systematic study of the object
and object of research in terms of integration of the socio-communication space.

Results. It is advisable to improve the material and technical base of the
bookstore due to the rational location of equipment and the use of commercial
premises, the use of more sophisticated trading technology, mechanization of labor-
intensive operations, computerization of bookstores. We suggest that you select one
computer to help buyers find out about a bookstore edition. In order to monitor the
work of sellers, we suggest equipping surveillance cameras. During the school
bazaars it is advisable to widely present the book range of educational and
methodical literature to help students, students, teachers, educators, entrants.

We offer presentations, promotions, competitions. Page Store holds meetings
with authors and book presentations (these activities can be attributed to both
services and sales promotion tools). Instead, the bookstore can arrange shares of
another format. For example, hold a contest with buyers for interesting prizes on
«The Contemporary Bookstore: My Vision». Such promotions are needed for both
buyers and sellers. They offer many opportunities for innovation, from window
dressing to service techniques.

Problems that negatively affect the culture and quality of service in the
bookstore: inequality of competitive conditions of the domestic book with imported
books; insufficient economic motivation to promote and popularize domestic books
in Ukraine and beyond; lack of a favorable investment climate for the development
of the domestic book distribution system; low purchasing power of the population;
fluctuations in the volume of print production, high prices for it, decrease in
readership of the population; imperfections in the legal framework of book
distribution; low level of implementation of modern management technologies.

Practical implications. To make a budget break-even, it is planned to use
bookstore furniture and equipment. As well as signing a partnership agreement with
publishers and authors, which is a barter. The bookstore organizes advertising and

events, and partners give sponsorship dividends.



Value/originality. In our work we have considered the ways of improving the
quality of trade services for book consumers. Analyzing the field of trade, this
economic category faces a certain analytical complexity. Challenges and
problematic issues outline the prospects for further development bookstore
productivity research. In particular, the possibility of using the space of the second

floor.



