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Abstract: Modern education faces numerous challenges, such as increasing competition
among institutions, the need to integrate cutting-edge technologies and changing demands from
students and educators. In this context, innovative marketing strategies become not just a means of
promoting educational products but also a tool for creating added value and establishing long-term
connections with the target audience.

With the rise of globalization, more universities are striving to attract international students
and establish partnerships. Innovative approaches allow educational programs to adapt to the
demands of the international market, not only addressing the preferences of foreign applicants but
also creating unique and valuable offerings for Ukrainian applicants. This enhances the appeal of
educational products both globally and nationally, expanding opportunities for learning and
professional growth.

Adaptation to the changing needs of the audience is a crucial element of both the marketing strategy
and the educational product itself. New generations of students expect interactivity, personalization, and
emotional engagement, which can be achieved through innovative marketing approaches.

Archetypes are universal behavior models that subconsciously influence people's perceptions and
emotional attitudes. Their use in marketing strategies enables educational institutions to establish a unique
emotional connection with their target audience.

The aim of the study: Developing of an innovative marketing strategy for an educational product using
archetypes and implicative associations, aimed at enhancing its attractiveness, emotional value, and
effectiveness in implementing new educational approaches, particularly EMI (English as a Medium of
Instruction), in educational institutions.

Methodology and organization of the study: The methodological foundation of the research is based
on an interdisciplinary approach that combines methods of marketing analysis and psycholinguistics. To
achieve the set goals, the following methods were applied at this stage of the study: Theoretical and Empirical
methods. Theoretical methods include the analysis of scientific literature related to archetypes, implicative
associations, and their use in marketing strategies. Systematization of information to determine the role of
archetypes in the perception of educational products. Empirical methods focus on surveys and questionnaires
among educators to determine their archetypal preferences and key associations related to EMI courses.

Research results: The results of the study confirmed the wide possibilities that the use of archetypes
and implications opens up in marketing strategies for educational products (Table 1).

Table 1 — The Impact of Archetypes and Implications in Marketing Strategies for Educational
Products

Archetype/ Effect

Implication

Example

Building Trust and Loyalty

Archetypes help establish a
strong connection between the
institution and its audience,

Using "The Mentor" archetype
to position an institution as a
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creating a sense of reliability
and long-term engagement.

trusted source of knowledge
and support.

Enhancing Emotional
Appeal

Properly chosen archetypes
help create a vibrant, positive
image of the educational
product, distinguishing it from
competitors.

Using "The Sage' archetype
to convey a sense of wisdom,
knowledge, and guidance in
educational offerings.

Implicit Influence

Hidden associations in
communications evoke desired
emotions in consumers,
guiding them toward selecting
a specific product or service.

Using symbols or slogans
related to innovation or
stability to attract students.

Personalization of
Marketing Campaigns

Understanding the archetypes
of the target audience enables
better adaptation of educational
products to students' individual
needs, enhancing
communication effectiveness.

Tailoring messages based on
archetypal preferences ("The
Explorer" for students seeking
adventure in learning).

Increasing Motivation and

Archetypes and implications

Using "The Hero" archetype to

Engagement based on fundamental human | motivate students to overcome
values and emotions stimulate | challenges.
interest and trust in the
educational product.

Expanding International Using universal archetypes | Applying "The Everyman"

Appeal understood across cultural | archetype to create an
groups  helps  educational | inclusive, relatable image for
products reach a global | students from different
audience. backgrounds.

The author's practical experience, having joined the EMI (English as a Medium of Instruction)
program during studies at the University of Leicester, UK, in August 2024, confirmed the importance
of the broad integration of EMI. This experience enabled a personal evaluation the effectiveness of
this method and highlighted key aspects to consider when developing marketing strategies for
educational products. It became an important confirmation of the theoretical propositions of the study.

Conclusions: Innovative approaches allow educational programs to be adapted to the demands
of the international market, which is extremely important for preparing Ukrainian students according
to global standards and significantly enhances the employment prospects of graduates both nationally
and internationally. The introduction of EMI courses contributes to a significant increase in the
professional skills and competitiveness of both teachers and students, aligning with the current
challenges of the globalized world.

The use of archetypes and implications enables the creation of comprehensive marketing
campaigns that take into account both rational and emotional factors in decision-making. This is
especially relevant for the development of innovative educational products, such as international
programs, specialized training, and online courses, allowing educational institutions to remain
competitive and set new standards in the education sector, while fostering a positive experience and
long-term emotional attachment from the audience.
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Kpemenuyyvkuit nayionanvnuil ynieepcumem imeni Muxaiina Ocmpozpaocokozo

VY cyyacHOMy CBITI He iCHY€ MiIIPUEMCTB, ¢ O HE BUHHMKAIU KOH(IIKTHI cUTyamii, amke
BOHM € HEBiJ'€MHOI 4YacCTHHOI JIFOACHKUX BIJHOCHH. B3aeMojis mpaiiBHUKIB YacTo
CYIIPOBOJUKYETHCS PI3HUMHU NMPOOJIEMaMH, 110 NPU3BOAMTH 10 HEMOPO3yMiHb. TOMY KepiBHUIITBY
BOXJIMBO CBOEYACHO pearyBaTd Ta BUPILMIYBATH I IHUTaHHSA, ajke arMocdepa B KOJIEKTUBI
0e3mocepeIHbO BILTMBAE Ha €(DEeKTUBHICTH TiSUTBHOCTI IANPHEMCTBA.

MeHempkepu Ta KepiBHUKM BUTPAYarOTh 3HAYHI PECYPCH, BKIKOYHO 3 4aCOM Ta (piHaHCAMH, Ha
BperymoBaHHs KoH(ikTiB. Lli BuTpat mMornm O OyTH chpsiMOBaHI Ha BUPIMICHHS BUPOOHHYMX
3aBaaHb. KpiM Toro, KoH(IIKTH 34aTHI BUKJIUKATH €MOIIiiiHEe HAMpY>KEeHHs cepell CIiBPOOITHUKIB, a
TaKOX MIXK MpaliBHUKaMH Ta KepiBHULITBOM. Lle, y CBOIO 4epry, MOke 3HIKYBAaTH IPOJTYKTUBHICTD
mpaili, BIUIMBAaTH Ha OOCSATM BUPOOHHIITBA Ta peajizauii MpOAYKIii, 10 3pEIITO0 HETraTHBHO
MO3HAYAETHCS HA MPUOYTKOBOCTI Ta PEHTA0EIBHOCTI MiIPUEMCTBA.

VY HaykoBill mitepaTypi NOHATTA "KOH(MIIKT" 4acTO BU3HAYAETHCA SIK "PO301KHICTB'", IO
MPOSIBIISIETHCS. Y BIIMIHHOCTSX JAYMOK 1 TO3MIINA MK JBOMa abo OuTble MpamiBHUKAMHA YU MiX
MpaIiBHUKAMU Ta KEPIBHUKAMH.

KoHn(aiktu MoXyTh OyTH IPUXOBaHUMH, SIBHUMH Ta 3arocTpeHuMu. [IpuxoBaHi KoH)IIKTH
— 1Ie TaKi, 0 ICHYIOTb, ajl¢ 3JIMIIAIOThCS HEMOMITHUMHU JI0 MEBHOro MoMeHTy. IIporte ixHii
pyHHIBHUI BIUIMB € Oe33amepeyHuM: HEpO3B’s3aHl NMUTAaHHSA Ta MPHUXOBAaHI CYNEPEYHOCTI 37aTHI
HAKOMHUYYBATHUCS, CTBOPIOIOYM HampyskeHy aTMocdepy, AecTalbiiai3yroun KOJEKTHB Ta 3HIKYIUU
MPOAYKTUBHICTb. Jl0 TOro X, Takli KOH(QIIKTH MOXYTh MEPEPOCTH B sIBHI ab0 3aroctpeHi (hopmu,
SKIIO BYACHO HE I1JEHTU(IKYBaTH iX Ta HE YCYHYTH. TOMy BaXJIMBO DPETEIBbHO aHalli3yBaTH
BHYTpILIHE CEPEOBUILIE OpraHizallii, 3B€pTaTy yBary Ha TPUBOKHI CUTHAJIM IPUXOBAHUX KOH(DIIIKTIB
1 B)KMBATH 3aX0/liB IS 3a1100IraHHs IXHbOMY PO3BHUTKY.

SIBHUI KOHQIIKT yKe cTae OUEBMIHUM JUIsl yYACHUKIB, MPOTE 1€ HE JOCATAE CBOTO MIKYy. Y
el nepior KOH(MIIKT MoXe nepedyBaTH B CTaH1 HAPOCTAHHS HANpY>KEHOCT1 Mixk cTropoHaMu. i, siki
OyIyTb 371IICHEHI AJi BPErYIIOBaHHS KOH(IIIKTY Ha [IbOMY €Talli, MATUMYTh BUPIILIATbHUH BIJIUB HA
fioro nogansmuii po3BUTOK. Lleit eTan € KpUTHYHUM, OCKUIBKH YYaCHUKU KOH(IIIKTY BCE I1I€ MOXKYTh
OyTH TOTOBHMMH JI0 JIajJOTy Ta MOIIYKY KoMIIpoMiciB. BoaHowac, y pasi BiICyTHOCTI HaJIeXKHOTO
BTPYYaHHS, KOH(MIIKT MOXKE 3arOCTPUTHCS, IO MPU3BEAE O HOro eckamalii Ta 3arpoxyBaTHMe
B3a€EMHMHAM MDK CTOpOHaMH. TOMY BaXKJIMBO CBOE€YACHO 3aCTOCOBYBaTH €(EKTHBHI METOAM
yNpaBIliHHSA, 1100 YHUKHYTH MOJAIBIIOTO MOTIPIIEHHS CUTYAIlil.

3arocTpeHuil KOHQIIIKT € HAiHTEeHCHBHIIIUM 1 HAaHCKIIaAHIINM JyId yrpasiiHHa. Ha upomy
eTami CYNepeyHOCTi JOocATaroTh MiKy, a eMolii mepeBaxaroTh Haja pamioHanbHicTIO. [ns
BpETyJIIOBaHHS MOTPIOHI YiTKE TUIaHyBaHHS, €eKTUBHE KEPIBHUITBO Ta HABUYKHU Me liallli.

{00 edexkTUBHO BHpIUIyBaTH KOH(IIKTH Ta JOCATAaTH KOMIPOMICIB, BaXKJIMBO CIOYATKY
BCTAHOBHTH iX nepmonpuauad. [licis ix Bu3HaUeHHS HeOOX1THO MIBUAKO Ta PIlIyde 3aCTOCOBYBATH
BIJIMIOBITHI MeTO/IM BperyoBaHHs. Kitacugikariito npuuyiMH BAHUKHEHHS AeCTPYKTUBHUX KOH(IIIKTIB
MpeACTaBiIeHO B Ta0muI 1.
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