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MOTIVATION OF MANAGER’S RESPONSIBILITY IN BUSINESS ENTITIES OF RURAL TOURISMMalik MykolaInstitute of Agrarian Economics, UkraineZaburanna LesiaGerasymchuk NataliiaNational University of Life and Environmental Sciences of Ukraine Abstract. The authors in the article presented conceptual approaches to defining the motivation of managerǯs responsibility in business entities of rural tourism, characteristics of a professional qualities of entrepreneur in the rural tourism, which is based on thoughtful analysis of attitude towards entrepreneurship in agriculture, the identification of the main reasons entrepreneurs are providing tourist services in the agricultural sector. Understanding of the motivation of en-trepreneurial behavior in developed market system of agricultural sector is based on a comprehensive analysis of factors of internal and external environment of conducting business activities.Key words: motivation, responsibility, professional qualities, entrepreneurship, values, agriculture, enterprise, rural tourismINTRODUCTION WITH JUSTIFICATION OF THE TAKEN RESEARCHThe experience of economically developed countries shows that small busi-ness makes a significant contribution to economic development, as it produces about half of gross internal product, generates more than ͷͲ% of added value, provides employment for ͷͲ–͹Ͳ% of the working population. For Ukraine, the problem of entrepreneurship and entrepreneurial activity support, especially in the agricultural sector, remains one of the most important, both in economic and 
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in social terms. The process of entrepreneurial activity of population in agricul-ture is significantly influenced, from one side, by the institutional environment, mechanisms of regulatory policy in the economic sphere, and from the other – the conditions of economic culture, education, mass consciousness, which is reflected in the public opinion. The effectiveness of rural tourism as one of the new and promising directions in the sphere of agriculture is determined by the set of the factors, and the human factor is one of the most important. Knowledge of peculi-arities of this factor can increase clarity of the paradigm of the opportunities for further development of rural tourism in the agricultural sector of Ukraine, as well as more accurately consideration of feasibility of various forms of support, which are suitable for local small businesses.  The matter of the main motives of the head of the company that provides services in rural tourism is not resolved for today and neither is the question of the individual qualities for efficient work, which determines the actuality of the presented article.GOAL OF THE STUDYThe aim of this article is the study of changes in attitude towards entrepreneur-ship in agriculture, the identification of the main reasons why entrepreneurs pro-vide tourist services in agriculture and justification of the conceptual approaches of defining characteristics of professional businessman in this sphere.RESULTSThe effectiveness of tourism entrepreneurship in agriculture is determined by a list of factors, of which the human factor is one of the most significant. We believe that understanding the characteristics of this factor will make forecasts of further development of the tourism entrepreneurship in the agrarian sector of Ukraine more reliable. Also, it will assist in selection of  the forms of support which would be suitable for incentivizing local small businesses for such activity.Now the issue of the optimal set of leadership qualities for head of the enter-prise which provides services in rural tourism is not resolved at this time, and neither is the question of the value of certain quality characteristics of the en-trepreneur to ensure efficient activity. In this case identification of the social and psychological portrait of the entrepreneur, which is providing tourist services in agriculture becomes a very important issue.The basis of the study of social and psychological characteristics should be the motives and behavior of the entrepreneur, values, social orientation and others. In ʹͲͳͶ we made a survey of owners and managers of a number of small businesses 
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that provide services in rural tourism in the Western region of Ukraine ȋIvano--Frankivsk, Lviv, Zakarpattia and Chernivtsi regionȌ in order to create a social and psychological portrait of a small entrepreneur in rural tourism. The survey cov-ered ʹͲͲ respondents, sole owner and managers of small businesses, individual entrepreneurs without registration of legal entity. For convenience, this category of respondents will be denoted as ǲentrepreneursǳ.The sample was randomly generated, but it reflects the overall structure of small businesses in rural tourism. Constructing the sample involved the regional information database on enterprises and organizations of the aforementioned re-gional administrations, advertising information in directories, Internet resources, data of the Union of promoting green tourism in Ukraine, and personal contacts. To determine the number of respondents to be interviewed in the study, it is nec-essary to know the number of businesses in the area that provide services of rural tourism.In these calculations we applied the following formula 
ʹ ʹz pqn = ewhere: n – size of the sample;z –  normalized deviation ȋdefined depending on the confidence level of the ob-tained resultsȌ;p –  determined variation for sample ȋthe difference of values of specific feature  in a given setȌ;q = ͳͲͲ – p;e – acceptable level of  inaccuracy.If known that ͺͲ% of the total provide services to rural tourism, when p = ͻͲ, q = ͳͲ, and confidence interval is taken at ͻͷ%, standard deviation will be ͳ.ͻ͸. Al-lowable error is ± Ͷ%. Then the sample size calculated according to the formula is equal to:

ʹ ʹͳ,ͻ͸ ͺͲ ͳͲ ͳͻʹͶn    of respondents.We emphasize that representation obtained during the study data depend on the sample size rather than on the chosen method of its formation. The practice of marketing research has shown that some survey sheets are not returned or are discarded during pretreatment process so the sample size was increased to ʹͲͲ people.We used the following system for evaluating the reliability of the results: in-creased reliability assumed to have sampling error up to ͵%, ordinary – ͳͲ.Ͳ͵%, 



͹͸

ZARZĄDZANIE FINANSAMI I RACHUNKOWOŚĆ

M. Mykola, Z. Lesia, G. Nataliia

Ͷ ȋͳȌ ʹͲͳ͸

close to real – ͳͲ–ʹͲ% estimated – ʹͲ–ͶͲ%, approximate – more than ͶͲ%. Our research is characterized by reliability of approximately ͳʹ%, which allowed for the trial studies, aimed at the specific verification of methods and procedures. In the process of making the questionnaire the use of interval and ordinal scales was exceptionally important, as we had the opportunity to compare the answers of different groups of customers ȋit is the one of the basic requirements of cluster analysisȌ. Sample size, in our opinion, is fully ensuring the adequacy and accuracy of the information received.Presented survey were made in the agricultural sector by telephone calls and personal meetings with owners and managers of small tourism busines-ses, according to the methodic presented in the above-mentioned sources of information. Those who agreed to participate in the survey in person or by fax and e-mail have been proposed to fill out the questionnaire. It should be noted that most entrepreneurs combine tourism business in the agricultural sector with other types of business, namely, trade, services, transport, agricultural production and other industries.The target guideline during the survey was to test several hypotheses:the existence of a particular set of inherent characteristics of entrepreneur in rural tourism;adequacy of applied  by the government measures to support entrepreneurship in rural tourism, improving infrastructure of market and social protection;the presence of specific set of specific traits in the rural entrepreneurs who work in the agricultural tourism.The survey results formed the basis for determining the social and psycho-logical portrait of the entrepreneur. Detailed analysis of composition of surveyed entrepreneurs was the basis for analysis of portrait features. In particular, sex and age structure of respondents is presented in Table ͳ.TABLE 1. Summary of analysis of surveyed entrepreneurs in rural tourism
Indexes Total Includingmen womenpersons % persons % persons %Total interviewed ʹͲͲ ͳͲͲ ͳ͵͵ ͸͸.ͷ ͸͹ ͵͵Including by age, years       ͳͺ–ʹͶ Ͷͳ ʹͲ.ͷ ʹͺ ͸ͺ.͵ ͳ͵ ͵ͳ.͹ʹͷ–͵ͷ ͹ͳ ͵ͷ.ͷ Ͷͷ ͸͵.Ͷ ʹ͸ ͵͸.͸͵͸–Ͷͻ ͷʹ ʹ͸ ͵ͳ ͷͻ.͸ ʹͳ ͶͲ.ͶͷͲ and more ͵͸ ͳͺ ʹͻ ͺͲ.͸ ͹ ͳͻ.ͶSource: Calculated according to the authorǯs own research

–––
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As can be seen from data of Table ͳ, the majority of  surveyed persons were men – ͸͸.ͷ%, which testifies to the greater inclination of this sex to property risks. The lowest proportion of women category among the respondents is for over ͷͲ years – ͳͻ.Ͷ% ȋ͹ of ͵͸ peopleȌ. This is largely explainable by the compre-hensive distribution and generated further dynamic responses.It should be noted that ͵ͷ.ͷ% of respondents – the largest group of age ʹͷ–͵ͷ years and characterized on the one hand, the presence of a certain experience in modern conditions, and the other – the least resistance to changes, the ability to learn and teach others and flexibly adapt to external environment. The mini-mum number category of entrepreneurs aged ͷͲ or older – ͳͺ % ȋ͵͸ peopleȌ. Age distribution somewhat correlated with the dynamics of the labor market at the end of XX–XXI century. Due to mass staff reduction big number of unemployed was formed, especially in the region of the study. We also thoughtfully considered incentives for entrepreneurship among respondents. Thus, for most respond-ents – ͻʹ.ͷ% ȋͳͺͷ personsȌ – entrepreneurial activity is the primarily source of income. In the second place, the majority ȋͺͶ.ͷ%Ȍ position entrepreneurship ȋas a type of businessȌ as a way to self-realization. The results of the survey of incen-tives for entrepreneurship are presented in Table ʹ.TABLE 2. Rating of incentives for performance of tourism entrepreneurship activity in ag-ricultureRating Incentive % of responsesͳ ensuring a sufficient and stable income ͻʹ.ͷʹ the method of self-affirmation ͺͶ.ͷ͵ self-affirmation and a sense of freedom and independence ͸͸.ͲͶ the way to achieve the objectives of higher level Ͷ͵.ͷͷ providing entertainment ȋbusiness as a hobby, interestȌ ͵ͳ.Ͳ͸ method of communication ͳͻ.ͷ͹ other ͳSource: Calculated according to the authorǯs own research. Based on the presented data, we should draw attention to the fact that the dominant motives of business activities fit in terms of ǲpyramidǳ of needs of Maslow due to the desire to meet the needs of higher level.Among the first incentives is material remuneration, because the satisfaction of consumer needs for workers of small enterprises associated with the values of high earnings. Stimulation level of salary for owners and managers of enterprises in the rural tourism should be higher than for the others.
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In the second place among the incentives is self-realization incentive, or crea-tion and interests. The entrepreneur works, because he does not know how to live differently, only in this kind of activity he gets satisfaction. This process is not acci-dental, because much of the workers of agriculture complex of Ukraine due to vari-ous reasons do not always have the opportunity to have creative work, wherever they can fully realize their creative potential. The creation of small businesses in various fields of agriculture complex ȋincluding in tourismȌ helps this part of the staff to implement it. This is one of the main reasons of entrepreneurial activities.Another distinguished motivation of entrepreneurship is self-affirmation and the sense of freedom and independence. They belong to the socio-psychological incentives and explains the concept of social status. Social status may show ad-ditional rights, duties, privileges and freedoms, zones of influence. Owners and managers of small businesses do not satisfied by existing public image of themselves. The behavior of  such leaders is directed at not only preserving their social status, but on improvement of it.Ukrainian peasants live in compact settlements, so for rural entrepreneurs, small business managers village is not only the place of work, but also the place for living. So the public image of them among the villagers play a crucial role in their career.It is equally important to determine the socio-psychological portrait of the en-trepreneur in rural tourism though the level of education. Analysis of respondents by educational level is given in Table ͵. TABLE 3. Distribution of small entrepreneurs in the rural tourism by educational level
Education Total Men Womenpersons % persons % % of total persons % % of totalTotal ʹͲͲ ͳͲͲ ͳ͵͵ ͳͲͲ ͸͸.ͷ ͸͹ ͳͲͲ ͵͵.ͷHigher legal ͹͹ ͵ͺ.ͷ ͷʹ ͵ͻ.ͳ ʹ͸ ʹͷ ͵͹.͵ ͳʹ.ͷHigher economic ͸ͳ ͵Ͳ.ͷ ͵͹ ʹ͹.ͺ ͳͺ.ͷ ʹͶ ͵ͷ.ͺ ͳʹ.ͲOther higher ͳʹ ͸.Ͳ ͺ ͸.Ͳ Ͷ Ͷ ͸.Ͳ ʹ.ͲSecondary special education ͷͲ ʹͷ.Ͳ ͵͸ ʹ͹.ͳ ͳͺ ͳͶ ʹͲ.ͻ ͹.ͲSource: Calculated according to the authorǯs own research. As could be seen, the majority of entrepreneurs have a law degree ȋ͵ͺ.ͷ%Ȍ. So far, there is a significant contingent of entrepreneurs who do not have higher edu-cation, their share in the total number of respondents is ʹͷ%. Extremely small proportion among respondents with specialized higher education ȋ͸%Ȍ which is used in professional activities.



͹ͻMotivation of managerǯs responsibility in business entities of rural tourism

ZARZĄDZANIE FINANSAMI I RACHUNKOWOŚĆͶ ȋͳȌ ʹͲͳ͸

Characteristically, that the percentage of people with higher education among entrepreneurs in rural tourism is higher among women ȋhigher education in the ͷ͵ǯs of the ͸͹ respondents, i.e. ͹ͻ.ͳ%Ȍ. Among the entrepreneurs, men with high-er education are ͻ͹ of ͳ͵͵ respondents, i.e. ͹ʹ.ͻ%.The socio-psychological portrait of small entrepreneurship in rural tourism could also be described through subjective assessment of their knowledge of the allocation of points that do not allow them to fully realize the potential. There-fore, it is important to identify the adequacy of existing business knowledge and skills in the field of rural tourism, which is needed to conduct this type of business. Thus, among the entrepreneurs that combine activities in rural tour-ism with other entrepreneurial activity dominated the idea that their knowl-edge and skills to some extent sufficient for business in this area. This fact is largely due to the fact that the respondents have a lot of experience in other areas. Information about the respondentsǯ assessment of the adequacy of their training are shown in Figure ͳ.
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FIGURE 1. Distribution of answers of entrepreneurs in rural tourism on the question ǲDo you have sufficient knowledge and training for carrying out business activities this area?ǳSource: Calculated according to the authorǯs own research. A somewhat different situation is shown in answers for the question ǲDo you consider the knowledge and training sufficient to diversify the activities of your company?ǳ. By this question only ͷͶ.ͷ% of entrepreneurs ȋͳͲͻ peopleȌ consider themselves ready for to expand business profile without special training and re-training.So we could state that awareness of lack of skills emphasizes desire of entre-preneurs for self-improvement, including through education.It should be noted the fact that representatives of the younger ȋ͸ͳ.ͺ% – ʹͳ peopleȌ and high ȋ͹Ͳ% – ͳͶ peopleȌ age groups of respondents are consider-ing themselves the most prepared to diversification through the introduction of 
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additional areas of rural tourism. This indicate that younger persons with mod-ern education, exercise flexibility and the ability to rebuild under new condi-tions and requirements and seek career opportunities that are essential to self-motivation. The older age group has sufficient experience and connections that make it easy to develop in additional and new niches.Equally important in shaping the social and psychological portrait of small entrepreneur in rural tourism is to assess the attitude of entrepreneurs to the laws and regulations of the business relationship. Thus, the survey showed that ͷ͹.ͺ% of respondents consider it necessary to strictly observe laws and regulations – to act within the limits permitted by law, and in sustainable man-ner; ʹ͵.ͳ% of respondents say that ǲthe spirit and letter of the law must com-plyǳ – to act the way which is not forbidden under the law and in compliance with the established order, and for ͳ͸.ͳ% the main thing is to follow the spirit of the law – to act in the way which is permitted by the law with deviations from the established order. Thus, a characteristic feature of entrepreneurs is respect for the law and its execution.So, the hypothesis of the existence of special features ȋcharacteristicsȌ which is inherent to the entrepreneurs was confirmed. We believe that entrepreneurs in rural tourism – it is a person who respects the law, seek to meet the needs of a higher level and to improve himself through education.During  evaluating the factors what obstruct the development of entrepre-neurship in agriculture, respondents indicated high tax burden, low availability of credit and other forms of external funding, lack of information and commu-nication channels, high competition in domestic and foreign markets and others ȋTable ͶȌ.We believe that these factors are insurmountable in the short and medium term, making them mandatory and essential when processing programs of devel-TABLE 4.Factors rating that limit the development of small business in rural tourismRating Factor % of responsesͳ the high tax burden ͹Ͷʹ low availability of credit and other forms of external financing Ͷͻ͵ low possibility of presenting information about activities for a wide range of customers ͵ͷͶ low domestic demand ͵Ͷͷ high competition ʹͻ͸ low solvency of customers ͳ͸͹ other ͳͷSource: Calculated according to the authorǯs own research. 
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opment and support of entrepreneurship in rural tourism. Most entrepreneurs ȋ͹ͻ%Ȍ evaluate conditions for development of entrepreneurship as adverse and negative ȋFigure ʹȌ.
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FIGURE 2. Data on the evaluation of conditions for development of entrepreneurship in rural tourismSource: Calculated according to the authorǯs own research. Indirect evidence of unfavorable conditions for business development in rural tourism is a steady reduction in the rate of growth in investments in small busi-nesses, found in the economic and statistical analysis. However, these results seen somewhat contradictory when comparing them with the dynamics of small busi-ness income that is growing steadily. However, we believe that the amount of in-come in most cases is not depending on the conditions in which business operate.The survey also showed that the thesis what the process of accelerating of economic growth in the country depends on the development of entrepreneur-ship, is taken mostly positive by the responders ȋFigure ͵Ȍ.Obviously high self-esteem of the role and contribution of entrepreneurs of small businesses in the process of socio-economic development demonstrates the objectivity of their opinions on the entrepreneurship development.The analysis showed that respondents do not believe that governmental sup-port of small entrepreneurship had been cut in ʹͲͳͶ year in comparison with the previous year, which generally can be seen as a positive trend. However, given the number of respondents who have difficulty to answer shows that most likely where were no changes ȋtable ͷȌ.This is explained as follows: previously, it was found that the volume of tourism in agriculture for ʹͲͳͶ year had been slightly increased by relative indicators, that is, they were provided with inertial growth of small enterprises. Given the fact that state support influence on the development of small business, we can conclude that the level of support has not changed, because the dynamic is not accelerated.
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Thus, the results of economic and statistical and sociological analysis con-firmed by a high probability of them. On this background we could came to a logi-cal conclusion what the majority of entrepreneurs see additional state support measures as necessary and justified in the current conditions ȋFigure ͶȌ.When asked about what immediate measures now is needed to encourage development of entrepreneurship in rural tourism, most respondents mentioned firsthand  improvement of the tax environment for small businesses and strength-ening the legal framework in this area ȋTable ͸Ȍ.It can be noted that the lack of adequate and in time information in ʹͶ% of cases keeps entrepreneurs from productive interaction with authorities. Having problems in the information component of respondents confirmed evidence that the usefulness of information sources designed to support small businesses in the rural tourism is low. In particular, ͷͺ% of respondents do not use such sources, while only ͳ͸% say they have real usefulness ȋFigure ͷȌ.
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FIGURE 3. Consent of the respondents with the statement of the dependence of economic growth in the country with entrepreneurship developmentSource: Calculated according to the authorǯs own research. TABLE 5. The answers to the question ǲHow do you assess the changes in the institutional support of entrepreneurship in ʹͲͳͶ compared to ʹͲͳ͵ year?ǳThe answer The share of those who gave the answer%Improved ʹ͹Remained unchanged ͵ͲWorsened ʹDifficult to answer Ͷͳ* Source: Calculated according to the authorǯs own research. 
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FIGURE 4. Distribution of respondents to the question of additional measures for state support of entrepreneurship in rural tourismSource: Calculated according to the authorǯs own research. TABLE 6. Distribution of answers to the question of entrepreneurs on priority measures to encourage the development of entrepreneurship in rural tourism
The answer The percentage of those who gave answers ȋ%ȌImproving the tax environment for small businesses ͸ͲThe development of mechanisms of financial support ͷ͹Simplified registration procedure ͷ͸Information support ȋincluding presentation of information to consumers, opening counseling centers, etc.Ȍ ͶʹThe development of infrastructure in the region ͵͸Simplifying the registration for small business the ownership and rental rights ͵ͷPromoting the improvement of material and technical base of small business in the rural tourism ͵ͲPromote participation in the innovation sphere for small business ʹͺEnhancing enterprise reform processes ʹͶThe creation of special economic zones ʹʹPromote training programs ʹͲCreating a system of insurance for marketing risk ͳͻCreate the mechanisms of mutual loans ͳ͸Other measures ͻSource: Calculated according to the authorǯs own research. 
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FIGURE 5. Distribution of answers to the question of whether the information from vari-ous state bodies helps them to support entrepreneurship in rural tourismSource: Calculated according to the authorǯs own research. This situation demonstrates the need to review the information policy for the authorities to establish effective and accessible channels of information distribution. It is also emphasizes on the existence of demand for contemporary and reliable information concerning the activities of small enterprises in rural tourism. The study showed that the greatest interest exist in the information about potential customers, corporate customers, competitors, fairs, as evidenced by answers of responders ȋTable ͹Ȍ. TABLE 7.List of information what is most needed for entrepreneurs in rural tourismAnswers Response rate ȋ%ȌInformation about potential consumers ͷ͵Information on corporate customers Ͷ͹Information about competitions, fairs and other events ͵ͻAnalytical information on the development of rural tourism ʹͷOfficial documents relating to the regulation of rural tourism ʹͶExample practice of rural tourism ʹʹReference on Standards and Quality Management ʹͳOther ͳSource: Calculated according to the authorǯs own research. These findings also confirm the answer to the question ǲAre you interested in the development of these services in rural tourism?ǳ, where the majority of re-spondents seek additional services to assist them in finding potential customers, promotion of information to the market, to confirm the quality of services by the 
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means of specific competitive advantages and the financial support which they wish to receive from both the state and private investors, as well as public organi-zations to develop their activities in this area ȋFigure ͸Ȍ.
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%FIGURE 6. Distribution of respondents to the question ǲIn the development of which serv-ices in rural tourism are you interested?ǳ Source: Calculated according to the authorǯs own research. The hypothesis of the adequacy of adopted by the authorities measures to support entrepreneurship in the rural tourism finds its confirmation by the pres-ence of respondents unsatisfied by conditions for entrepreneurial activities in this area, the nature of the factors that hinder business development, lack of dy-namics in support of the enterprises by the state, secrecy of information and other factors.The next hypothesis – the presence of specific character traits of entrepre-neurs – can find their confirmation via a survey of residents who are not engaged in business in rural tourism, but have friends among them, conducted in the West-ern Region of Ukraine. The survey was conducted on a random sample of resi-dents were interviewed, allowing for high data representativeness. Weǯre inter-viewed ͸ͳͺ people who agreed to participate in the study. The sample size in our view fully ensure the accuracy of the results.Respondents were asked to rank a list of qualities an entrepreneur in the rural tourism in order of their importance.The basis of the questionnaire classification of assigned personality traits proposed by K.S. Mirgorodskyi who proposed to segregate the business and socio-psychological quality [Myrgorodskyi ʹͲͲͲ]. The composition of each group will be revealed in the analysis of survey results. We consider it appropriate to point out some correlation in the name of individual qualities in different groups. Thus, communication and interpersonal skills, despite their theoretical identity is con-sidered by K.S. Mirgorodskyi as follows: communication – it is the ability of the in-
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dividual to initiate verbal contact as active ability to find common language; ability to communicate with people – the ability to respond to verbal contact, i.e. passive ability to find common language. Total rating of business qualities of entrepre-neurs presented in Figure ͹.The obtained results indicate that the priority for the entrepreneur in rural tourism is the ability to establish and maintain contact, while properties that do not go beyond the scope of entrepreneurial activity, are much less important.Socio-psychological characteristics are wider and among them there is a dom-inant feature – professionalism and competence. The latter is considered natural because of the harsh conditions in which Ukrainian business is conducted. Less significant for entrepreneur are considered organizational talent, ability to com-

municate with people and discipline. Full rating of socio-psychological qualities of entrepreneurs in rural tourism is shown in Figure ͺ .Aside of business and psychological qualities of entrepreneurs in the survey had been estimated personal qualities, rating of which is shown in Figure ͻ. Generalizing about personal qualities, we can say that the leading position takes such qualities as honesty ȋ͸͵.͸%Ȍ, commitment and reliability ȋͶͶ.ͷ%Ȍ, di-plomacy ȋͶ͵.ͷ%Ȍ. At the end of the list were justice ȋͷ.͵%Ȍ, thoughtfulness and seriousness ȋͳʹ.͹%Ȍ, democracy ȋʹͲ.ͳ%Ȍ.The logical accompaniment to the research may be the study of values of en-trepreneurs who have been offered within the open question to name a few of defining values and highlight priority. Compiled by the authors ranking of values of entrepreneurs is presented in Figure ͳͲ.The results of the study of values show that among entrepreneurs leading po-sition occupy such value as health ȋͷͶ.͸%Ȍ, stable marriage ȋͷʹ%Ȍ, material se-
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%FIGURE 9. Rating of personal qualities of entrepreneurs of rural tourismSource: Calculated according to the authorǯs own research. 
curity ȋͶʹ.ͺ%Ȍ, in second place – professional values, such as professional knowl-edge, competence ȋ͵ͻ.ͺ%Ȍ, interesting work ȋ͵ͺ.ͳ%Ȍ.  Therefore, the hypothesis of the presence of a set of specific qualities of entrepreneurs confirmed.As already mentioned, the research objective was to build a socio-psychologi-cal characteristics of the entrepreneur. We can now present a portrait by combin-ing the highest quality ratings. In this case, the social and psychological character-istics will be as follows: professional and competent in all aspects of its activities, honest and decent person aged ʹͷ–͵ͷ years, higher education, has organizational skills, diplomatic and sociable, highlights the value of all private health and carries on business in rural tourism to obtain stable and sufficient income.
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Portraits formed by entrepreneurs and people who are not related to the or-ganization or company managing the rural tourism is generally consistent with the established notion of entrepreneurs and would be regarded as ideal.CONCLUSIONSThe study of the motivation of entrepreneurial behavior in the agricultural sector of developed market system, based on a comprehensive analysis of internal and external factors of the environment in which business activities in rural tourism is conducted could answer questions about the main ways of support and promotion of entrepreneurial activities in order to improve the socio-economic development of rural areas. Also, the survey proved that there is a set of inherent characteristics of entrepreneurs, which distinguishes them from the rest of the society. This finding forms the basis for number of rational measures proposed by the authorǯs program of entrepreneurship development in rural tourism. The conducted survey provided empirical evidence for the idea that was expressed earlier about the importance of state support for entrepreneurship and its failure. It has been proved in practice that existing institutions marginally meet the needs of small business in support. This finding is yet another argument in justifying the need to develop programs in supporting entrepreneurship in rural tourism. 
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