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OcobauBocTi GopMyBaHHS TOBAPHO-LWIHOBOI MOJITUKH CYy4YACHHUX

MiNPUEMCTB

PECULIARITIES OF FORMATION COMMODITY-PRICE POLICY
AT MODERN ENTERPRISES

Cmamms npucesuena ynpasiiHHiO MOaPHOI0 | YIHOBOI NOJIMUKOI0 ma ix
8NJIUBY HA eheKmUBHICMb OISIbHOCMI NIONpUEMCMEa 8 yinomy. Bemanoaneno, wo
MapKemuH208a NONMUKA € BANCTUBUM €IeMEHMOM 3a2albHOl  cmpamezii
nionpuemcmea 6yovb-axKoi Gopmu 81acHocmi ma Ma€ 3HAYHUL BNAUE HA
pe3yrbmamu 1020 OisiibHOCmI. 3’1c08aH0, WO Moeap 3auMae OCHOBHe Micye 8
KOMNJIEKCI MApKemuH2y — came GiH 3a0080JIbHAE PedsibHi NOmpedU CHnoicueayis.
Busnaueno ymosu, oompumanus sKux 3abesneyye po3pooOKy I 6NPOBAOINCEHHS.
mogaproi nonimuxu. OOIPYHMOBAHO OCHOBHI YiNi MOBAPHOI NoOAIMuKu ma
yinoymeopenHs. Enemenmamu moeapHoi NOMMUKU NIONPUEMCMBA BUSHAYEHO
ACOPMUMEHMHY NOAMUKY, NOTIMUKY V chepi sakocmi, iHopmayilHy NoIIMuKy,
YiHOBY noaimuKy ma 30ymogy. Y3azanvHeno YuHHUKU, AKI 6NIUBAIOMb HA 8ENUYUHY
yinu. Buseneno, wo 20106HUM hakmopom y opmysanni nonumy Ha npooyKyiro

nionpuemcmaea € yina. Onucano 3a80anHs1, AKi NiIONPUEMCMBEA NOBUHHI BUPTUIUINMU



3a0.151 NPOBEOEHHs 2PAMOMHOI YIHOBOI NOJTIMUKUL.
Kuro4oBi ciioBa: cyuacue nionpuemcmeo, MapkemuHz08a nOJMUKa, mosap,

LﬂHCl, L;iHOymGOPBHH}I, KOMNJIEKC MAPKEMUHZY .

Cmamus noceésweHa ynpagieHuro moeapHou U YeHO80U NOAUMUKOU U UX
GIUAHUIO HA  IPPekmusHocms  0essmenbHOCU — NPeONnpusmusi 8  YeloM.
Yemanoesneno, umo mapkemune08as noaumuxka AGNAEMC 8ANCHLIM 2JIeMEHNOM
obweli cmpamezuu npeonpuamus 000U Gopmvl cOOCMBEHHOCMU U UMeem
3HauUUMeNbHOe GIUAHUE HA pe3yIbmamvl e20 oOesmenvHocmu. Bulsacheno, umo
moeap 3anumaem OCHOBHOE MeCMO 6 KOMNIEKCe MAapKemuHed — UMEHHO OH
yoosiemeopsiem peaivhvie nompeoHocmu nompebumeneti. Onpeodeniensl Yclosusl,
cobmooeHue Komopwvlx obecneuusaem paspabomky U GHeOpeHue mMoBAPHOU
noaumuky.  OOOCHOBAHLI ~ OCHOBHbIE — UYelu  MOBAPHOU  NOAUMUKU U
YeHooOpazoeanus. IiemMeHmamy mosapHol NOJUMUKU NPEONPUAMUSL ONPeOesleHO
ACCOPMUMEHMHYIO NOJUMUKY, NOAUMUKY 8 001acmu Kavecmed, UHDOPMAYUOHHYIO
ROJUMUKY, YEHOBYI0 NOIUMUKY U cObimosyro. OO0CHO8aH0 (paxkmopwl, enusioujue
Ha 6elUYUHY YeHbl. Boisgneno, umo 21asHvim axkmopom 6 hopmuposanuu cnpoca
Ha npodykyuro npeonpusmus saeisiemcsa yena. Onucanvl 3a0auu, Komopvie
npeonpusmus. OONHCHbL peulums C Yelbld NPO8eOeHUs 2PAMOMHOLU YEeHOBOU
HOJUMUKU.

KiioueBble ¢j10Ba: cospemenHoe npeonpusmue, MapKemuH208das NOIUMUKdA,

moeap, yena, L}@H006pa30661Hu€, KOMNIEKC mMapkemuHea.

The article was devoted to the management of commodity and price policies
and their impact on the efficiency of the enterprise as a whole. It was established
that marketing policy is an important element of the overall strategy of an
enterprise of any form of ownership and has a significant impact on the results of
its activities. It influences the results of its activities: profitability, viability, long-
term successful functioning in the market and financial stability.

In the long run, all the activities of the company depend on the marketing



policy. Marketing policy in the enterprise goes through the stages of development,
which can be outlined by the scheme: the choice of product range, research of the
external and internal environment of the enterprise, the study of pricing, the study
of sales methods and promotion of goods, which contributes to increasing the
profitability of the enterprise. It has been found that the product occupies a leading
position in the marketing mix. It is to meet the real and human needs, and
marketing is designed to help each producer identify and meet their needs better
than competitors do. The conditions for compliance with the development and
implementation of commodity policy were defined. Main objectives of commodity
policy and pricing were substantiated. Commodity policy is the core of marketing
decisions around which other decisions are made that relate to the conditions of
purchase of the goods and how they were promoted from the manufacturer to the
end consumer. Elements of commodity policy of the enterprise define assortment
policy, quality policy, information policy, pricing policy and marketing. Factors
affecting the value of price are generalized.

It was revealed that the main factor in forming the demand for the products of
the enterprise is the price. Price is a monetary expression of the ratio of supply
and demand of products. Accordingly, pricing is an equally important element of
commodity policy, the main purpose of which is to maximize profits for certain
sales over a period of time. It was observed that in the conditions of pricing policy
both direct and indirect methods of managing the price of manufactured goods
were used. The tasks that the company must solve in order to carry out a sound
pricing policy were described.

Keywords: modern enterprise, marketing policy, product, price, pricing,

marketing complex.

ITocranoBka npodJjemu. B ymoBax BHCOKOI KOHKYpEHIIil Ta HECTaOUIbHOTO
30BHINIHBOTO 1 BHYTPIIMIHBOTO CEPEJOBHINA MiAMPUEMCTBAM BaXIJIHUBO, 100
MPOAYKIIisl, IKa BUTOTOBIIETHCS, OyJia KOHKYPEHTOCIIPOMOSKHOIO 1 KOPUCTyBaIacs

IIOIIUTOM CCPECU CITO’KMBAYiB JaHOI'0 CCrMCHTA PUHKY.



VY cyyacHuUX yMOBax KEpiBHHUIITBO MiMPUEMCTB 3MYIIIEHE IIYKaTH BHYTPIIIHI
pecypcu sl CTBOPEHHSI KOHKYPEHTHHX TIepeBar, Jijisi TOro 1100 BUTOTOBJICHI HUMU
TOBapu OyJIM KOHKYPEHTOCIIPOMOXKHUMU 1 3a0€31eUyBai OTPUMAHHS IPUOYTKY.

O4eBuIHO, 10 KOXKHE MIAMPUEMCTBO MParHe MOKPAIIUTH CBOE CTAHOBHUIIE Ha
PUHKY, TOMOTTHCS OakaHWX 1 €(EeKTHMBHUX PE3yJIbTATIB, ISl JOCSATHEHHS SKUX
HallyacTimie HEOOXiHO CBO€YAaCHE MPUUHATTA €(PEKTUBHUX MapKETHHTOBHX
pimieHb. OIHUM 3 TakUX PIIIEHb € BIOCKOHAJIEHHS MAapKETHHTOBOI TMOJITHUKH
T IITPHEMCTB.

AHaJi3 OCTaHHIX JoCJixKeHb 1 myOJikamin. TeopeTMKo-MEeTOIUYHUM
acmeKkTaM YTMpaBIiHHS MapKETHMHTOBOIO TMOJITUKOIO MPHUCBATUIM HAYKOB1 Iparli:
O. Azapsmn, E. Jloktes, B. Omidipos, 1. Apenkos, I'. baries, B. benses, C. [lyrina,
C. Kyuina, O. Kituenko, Il. Opnos, C. Kocenkos, T. IIpoxopora,B. IlInatizep,
JI. KopocrensoBa, C. O6opcbka Ta iH. ChopmysiboBaHI B iXHIX IpalsiX HAyKOBI
KOHIICMIIli, MOJIOKEHHS, BUCHOBKH, PEKOMEHAIlli MOCIJal0Th Ba)XJIMBE MICIE B
CydacHii Teopii MapKETHHTOBOI TOJITHKHA 1 JO3BOJISIOTH SKOMOra TJIHOIIe
YCBITOMUTH BaXJIMBICTh 1 CKJIAAHICTh BUPIIICHHS 3a3HAYEHOI TPOOIeMHU.

IMocTanoBka 3aBaaHHsl. @parMEeHTAPHICTh JOCIIKEHb Ta HU3Ka BaXKJIUBUX
NUTaHb 13 3a3HAYEHOI MPOOJIEMATHKH, 110 MOTPEeOYIOTh HArajabHOTO BUBYEHHS,
BU3HAUYMJIM METY, sIKa MOJISITa€ Y BUBHAUYEHH1 0COOJMBOCTEN (hOpMyBaHHS TOBapHO-
I[IHOBOT MOJIITUKH Y Cy4YaCHUX TIAMPUEMCTBAX.

Buxkiaag ocHoBHOro Marepiaay gociimkeHHs. CydacHa  pHHKOBA
KOH IOHKTypa BHMAara€ akTUBHOTO BIPOBA/KEHHS MapKETHHTOBOTO YIIPaBIIiHHS,
IPU IKOMY BPaxOBYETHCS MapKETUHTOBA JISTIBHICTh MIANPUEMCTB, HE3AJIEHKHO BiJl
¢bopM BIACHOCTI, BUBHAYAETHCS CIIOKMBadeM. J[JIs MiAMPUEMCTB MapKETHHT CTaE
OJTHAM 3 YMOB yCHIIITHOTO (PYHKITIOHYBaHHS B HOBUX €KOHOMIYHUX BiTHOCHHAX.

MapkeTuHroBa MOJITUKA — CYKYOHICTh BOJBOBUX pIII€Hb, MNPUUHATHX
KEPIBHUILITBOM Y TMOTOYHIA JisUTBHOCTI MIANPUEMCTBA, sIKa 3alleKUTh BIJl
MapKEeTUHTOBOi CTparerii, peakilii CHOXXMWBadiB 1 KOHKYPEHTIB Ha NPHIHSITE
pitrenns [6].

MapKeTI/IHFOBa MOJIITHKA — oc I_IiJIBOBa CUCTCMaA, SAKa CIIPpHUAE€ 3aJO0BOJICHHIO



NOMUTY CHOXHUBaya 1 JOCATHEHHA ULIJIEH MIANpPUEMCTBA 32 JONOMOIOIO
pE3yJIbTaTUBHOI0 MAapKETHMHIOBOi CHCTEMH. MapKeTHHIoBa IOJNITHKa Ha
HiATPUEMCTBI IPOXOAUTH €TAlM PO3BUTKY, SIKI MOKHA BHKJIACTH 332 CXEMOIO: BHOIp
ACOPTUMEHTY MPOAYKIIii, TOCTIPKEHHS 30BHIIIHBOTO 1 BHYTPIIIHHOTO CEPEIOBUIIA
MiIPUEMCTBA, JOCHTIDKEHHS I[IHOYTBOPEHHS, BHUBUCHHS METOAIB 30yTy 1
IPOCYBaHHs TOBapy, 110 CIPUsE HAPOILyBaHHIO MPUOYTKOBOCTI MIANPUEMCTBA.

VY naHomy IOCIIIPKEHHI aKIIEHTY€EThCS yBara Ha Takl CKJIaJ0Bl MApKETUHT OBOT
MOJIITUKY, SIK TOBapHa Ta 11HOBA MOJIITHKA.

BapTto 3a3HaunTH, 110 TOBapHAa MOJITHKAa PO3POOJIAETHCA 3 ypaxyBaHHIM
NOMUTY 1 TOTped CHOXKMUBa4diB, BUPOOHUYMX 1 TEXHIYHUX MOMKIMUBOCTEH
NIJIPUEMCTBA, HASBHOCTI aHAJOTIB JAHOIO TOBApYy Ha PHUHKY ab0 B CErMEHTI
PHUHKY Ta 1HIIHMX (DaKTOPIB.

ToBapHa moOJNITHKAa € SAPOM MAPKETHMHTOBUX PIIIEHb, HABKOJO SKOTO
(bopMyIOThCS 1HIII PIIIEHHS, OB’ A3aH1 3 YMOBaMU NPUI0aHHS TOBapy 1 METOIAMHU
J0ro npocyBaHHs BiJ] BAPOOHMKA /10 KIHIIEBOT'O CIIOKHBAYa.

ToBapHy MOJIITUKY HEMOKJIMBO BIJOKPEMUTH BiJ] pe€albHUX YMOB JISIIBHOCTI
HiAIpUEMCTBA. SIK MOKa3ye MpaKTUKa, MAMPUEMCTBA IO PI3HOMY BUPINIYIOTH CBOT
npoOJeMu: OJIHI BUSIBJISIOTH MOBHE HEBMIHHS 1 0€3MOPAIHICTh, a 1HII, CIITYIOYH
MIPUHIIATIAM 1 METOJ]aM MapKETUHTY, 3HAXOASATh MEPCIEKTUBHI IIISXH.

ToBap 3ailiMae OCHOBHE MiICIIe B KOMIUIEKCI MapkeTuHry. CaMe BiH MOBHUHEH
3aJI0BOJIBHATH pealibHI NMOTpeOu 1 MmOTpeOU JIOAWMHHU, @ MAPKETUHI TMOKJIMKaHUM
JIOTIOMOT'TH KO>KHOMY BUPOOHHMKY BHUSIBUTH 1 3a0€3MEUUTH 1X 3aJI0BOJICHHSI Kpallle,
HIXK 1€ pOoOJISITh KOHKYPEHTH [2].

ToBapHa noniTHKa nependayae MeBH1 Aii TOBAPOBUPOOHUKA a00 HASIBHICTb Y
HBOTO 3a3Jajieriib OOMIPKOBAaHWX TMPHUHIUIIIB TMOBEAIHKH. BoHa 3abe3nedye
pllieHHsT Ta 3axoAu 1OJA0 (OpPMYyBaHHS ACOPTHUMEHTY 1 MOro YNpaBIiHHS;
HNIATPUMKY ~ KOHKYPEHTOCIIPOMOKHOCTI ~ TOBapiB Ha  HEOOXIJIHOMY  piBHI;
3HAXO/DKCHHSI JUIsl TOBapiB ONTHMAbHUX TOBApHUX CETMEHTIB; PO3POOKY Ta
BIIPOBADKEHHSI CTpaTerii yMakoBKHW, MapKyBaHHs, OOCIYroByBaHHS TOBapiB.

Bnano cdopMoBana ToBapHa TOJNITHKA HE TUIBKHA JO3BOJHUTH ONTHMI3yBaTh



MPOLIEC OHOBJIEHHS TOBAPHOI'O0 ACOPTUMEHTY, aji€ 1 CIIyryBaTUMe JIJIsl KEPIBHUIITBA
HIJIPUEMCTBA CBOTO POJAY IMOKA3HUKOM 3arajibHOi CHPSIMOBAHOCTI i, 3JaTHHUX
CKOPHUTYBaTH MOTOYHI CUTYaITii.

MexaHi3M CTUMYJIOBaHHsS TOBUHEH OpIEHTYBATUCS Ha KOHKPETHOIO
MNOTEHLIHHOTO CTOXHUBAaya, JAJIs SKOTO BUPOOHUK BUTOTOBIISIE TOBAPH.

Po3pobka 1 BmpoBa/KEHHS TOBApHOI MOJNITUKH BUMAararoTh JOTPUMAaHHS
HACTYITHUX YMOB: YITKOT'O YSBJICHHS IIPO IILJII BUPOOHUIITBA; 30yTy 1 €KCIOPTY Ha
NEPCIEKTUBY; HAsBHOCTI  cTparerii ~ BUPOOHHUYO-30yTOBOI  JisSTBHOCTI
HIJIPUEMCTBA; XOPOIIOTO 3HAHHS PHUHKY 1 XapakTepy HOTO BHUMOT; ITOBHOTO
YSIBIIEHHS TIPO CBOi MOMJIMBOCTI 1 PECYpCH B JJaHUH Yac 1 B MEPCTIEKTUBI.

B ymoBax HEOOXiZHOCTI 3aJdydeHHsI OUIbIIOT KIJIBKOCTI PECypciB s
BUPIIIECHHS! BUPOOHWYMX, 30yTOBUX Ta IHIIUX 3aBJaHb, a TAKOXK HEBU3HAYEHOCTI
KIHIIEBUX KOMEpIIHHUX pPE3yJIbTAaTIB NOTPIOHE PETENbHE OINPAaLIOBaHHS BCHOTO
KOMILIEKCY MTUTaHb, IO BXOJATH B TOBApHY MOJITHKY [ 7].

TakuM YMHOM, 10 OCHOBHHUX I[1JIEH TOBAPHOI MOJIITUKK BapTO BITHECTH:

- 3a0e3MedyeHHs] KOHKYPEHTHUX TIepeBar 3a pPaxyHOK 3allpOIIOHOBAHOTO
ACOPTUMEHTY;

- 3aBOIOBaHHS OUIBIIIOT YaCTKU PUHKY 1 BUX1J HA HOB1 pUHKH;

- OTpUMaHHs NPUOYTKY 3a pPaxyHOK 30UIbIIEHHS 30yTy MICIS ONTUMI3aIlii
CTPYKTYPH aCOPTUMEHTY TOBaPIB;

- (QopMyBaHHS IMIIDKYy MIJINPUEMCTBA 3a PAXyHOK MPOMOHOBAHOIO
ACOPTHMEHTY, SIKMM MOCTIHO OHOBIIIOETHCS;

- BJOCKOHAJIGHHS TOBapHOi TMOJITUKH MIANPUEMCTBA 3 OpIEHTAIIEI0 Ha
CIIO’KMBUYI [TEPEBAry Ta 1H.

Bapro 3a3HaunTH, 1110 €J1eMeHTaMu TOBAPHOI MOJIITUKN BUCTYAIOTh.

1) acopmumenmna nonimuka. BU3HAYCHHS ACOPTUMCHTHOI TIOJITHKH €
OCHOBHUM 3aBJIaHHSIM OY/b-SIKOTO MIANPUEMCTBA, OCKUIBKM CaMe acCOPTHUMEHT
BUCTYIIA€ OCHOBHMM €JIEMEHTOM KOHKYpPEHTHOi OOpOoThOM MiANPHUEMCTB 3
aHAJIOTIYHUMU TOBapaMu. ToBapHU aCOPTHUMEHT, SIK MIPABHUIIO, XapaKTEPU3YETHCSI:

- IMUPUHOIO (KIJTBKICTh MPOMOHOBAHUX ACOPTUMEHTHHX TPYyI);



- TIMOMHOIO (KUTBKICTh TTO3UIIIHN B KOXKHIM aCOPTUMEHTHIN IpyTi);

- TIOBHOTOIO (BITHOIIEHHS (DAKTUYHOI KIJIBKOCTI BHJIIB TOBapy J0O HOro
KUTBKOCTI, 110 Mepea0adeHo BiAMOBIIHOIO CIEH(IKOI0);

- CTyII€HEeM OHOBJICHHs (MMMTOMAa Bara HOBHUX BUPOOIB Yy 3arajibHOMY 0OCs3i,
10 HATIUAIIUTA Y TIPOJIAK);

- CTPYKTyporo (IMTOMa Bara TOBapHHUX TPYI, HIATPYI, BUAIB, PI3HOBUIIB
BUTOTOBJICHHUX TOBApPiB B 3arajbHIi CyMi TOBapooOiIry);

2) nonimuka y cghepi sikocmi, Tak K BOXJIMBE 3HAYCHHS B TOBAPHIHM MOJITHII
BIJIBOJUTHCS SIKOCTI TOBapy. TpamulliiHO TiJl «SIKICTIO TOBapy» pPO3YMIIOTh
CYKYMHICTh BCIX BJIACTMBOCTEW JAaHOTO TOBapy, IO BIANOBIAAIOTH MOTpedam
MeBHOI KaTteropii mokymiiB. PazoM 3 TUM, BapToO 3a3HA4YMTH, L0 B MPAKTHUII
MapKETHHTY «SIKICTh TOBapy» CIIPUIMAEThCA BUKIIOUYHO 3 OOKY CIIOKMBaya JIaHOTO
TOBApY 1 BUCIIOBJIIOE Or0 33]0BOJIEHICTh TPOIYKTOM;

3) ingpopmayitina nonimuxa:. BUTMYCKAIOYM TOBAp HAa PUHOK, HiAMPHEMCTBO
HNOBUHHO MOJA0ATH MPO HOro BMiI3HABAHICTh CHOXKMBadaMH. TakuM YMHOM, METOIO
1H(pOpMaIITHOT MONITUKY €, TIEPIL 32 BCE, POPMYBaHHS Ta BUSBJICHHS CIIOXKUBYUX
mepeBar TOBapiB 1 TMOCIYT, IO peam3yloTbcs MiAnpueMcTBoM. KpiMm TOrO,
NIJIPUEMCTBY BaXKJIMBO CBOE€YACHO OTPUMYBATH 1H(OpMALiIO0 MPO PHHOK, IMPO
oOcAar mpoaaxis, npo npuOyTok. Takox y mpoueci GOpMyBaHHS Ta peaizarlii
TOBApHOi TMOJITUKU BAXJIMBO HE TUIbKU 1H(POPMYBATH CIOKHMBA4a MPO TOBAp 1
NIAIPUEMCTBO, a W 3AlMCHIOBaTH 301p 1H(GOpMALli NpO PUHOK, IO JO3BOJIHTH
CBOEYACHO YJOCKOHAJIOBAaTH TOBApHY MOJITUKY HAa OCHOBI BHUBUYEHHS PHUHKY 1
PO3pOOJIATH CTPATETIIO HOr0 PO3BUTKY Ha JIOBFOCTPOKOBY MEPCIEKTUBY;

4) yinosa noaimuxka — HE MEHII BaXJIMBUH EJIEMEHT TOBAPHOI MOJITHUKH,
OCHOBHOIO METOI0 SKOTO € OTPUMAaHHS MaKCUMaJbHOTO MPUOYTKY MPHU TMEBHUX
oOcarax mpojaxiB 3a neBHUM mnepion 4vacy. Ilpu po3poOui I[IHOBOI MOJITHKH
NIJIPUEMCTBY 1 WOTro KEpiBHUUTBY HEOOXIAHO YITKO BU3HAYUTHCS 3 METOIO 1
BHOOpOM IiHOBOI cTparerii. KokHe miaAnNpweMCTBO BH3HAYaE I ceOe Imm 1
3aBJIaHHS L[IHOBOI MOJITHKH, 0 SIKMX MOKHA BIJIHECTH: MAKCUMI3AIlI0 TPUOYTKY,

30UTBIIIEHHST 0OCSTY TMPOMaXKiB, 3aBOIOBAHHS OUIBINOI YacTKHM PUHKY Ta iH. [lpum



bOMY Ba)XJIMBO IaM’SITaTH, L0 POJIb MapKeTojiora 1 HOro y4yacTb B IPOLECI
PO3pOOKH 1IHOBOI MOJITHKHU MOJSATae HE B TOMY, 11100 MPOJaTH TOBAp 3a sikoMora
BUIIOIO IIIHOIO, @ B TOMY, II00 OOTPYHTYBATH IO BUCOKY IIiHY, B TOMY YHCII 3a
PaxyHOK rpaMOTHOTO ITO3ULIIOHYBAaHHS JaHOTO TOBapy Ha PUHKY;

5) 36ymosa nonimuxa — 1e KOMIUICKC NPHHIIMITIB, METOJIB Ta 3aXOJiB, IO
BUKOPHCTOBYETHCS KEPIBHULITBOM JJIsi OpraHi3aimii Ta ymOpaBiIiHHSA 30yTOBOIO
JISUTBHICTIO TAMPHUEMCTBA 3 METOIO 3a0e3nedueHHs e(DeKTUBHUX MPOAaKiB TOBAPIB
B MEXax BHU3HAYCHMX IUIbOBUX pPHHKIB. OCHOBHa MeTa 30yTOBOi MOJITHUKU
OIANPUEMCTBA TOJISITA€ Y MAKCUMAaJIbHOMY 3aJJOBOJICHHI IIIATOCHPOMOKHOTO
HOMUTY CIIOKMBA4IB KOHKYPEHTOCHPOMOKHOIO TPOAYKLIEI Il OTPUMAaHHS
NIAIPUEMHUIIBKOIO TPUOYTKY B TOTOYHOMY TIepiojli Ta B MalOyTHHOMY,
JIOBrOTpUBaja pUHKOBA CTIMKICTh MIJIPUEMCTBA IUIIXOM CTBOPEHHSI IO3UTUBHOTO
IMIJDKy Ha pUHKY Ta BU3HaHHI Horo 3 00Ky rpomMajicbkocTi [10].

Tak sik TOBapHa MOJITUKA BIUIMBAE HA MPUOYTOK 1 KOHKYPEHTOCITPOMOXHICTh
M1IPUEMCTBA, HEOOX1THO aHAII3yBaTH 1 OI[IHIOBAaTH B LIJIOMY HOTO AiSUTHHICTH 3
TOBapamu BiJl MOMEHTY BUPOOHUIITBA A0 HOTO 30yTYy.

Biamosinno, toBapny mnonituky B.l. BenseB posrisgae sk KOMIIEKCHE
MOHSATTS, SIKE OXOIUIIOE: ACOPTUMEHTHY MOJIITUKY; CTBOPEHHS HOBUX TOBApIB 1
3aIyCK iX y BUPOOHHUILTBO; BUKIIOYEHHS 3 €KCHOPTHOI MPOrpaMH 1 TOBApPIB, fAKI
BTPAaTWJIM CIIOKUBYUK TOMHUT, Moau(iKalliio TOBapiB; MUTAaHHS YIaKOBKH;
TOBAapHOT'O 3HAKa Ta HAiMEHYBaHHsI ToBapy [3].

[lepen BuxomoM TOBapy Ha PUHOK oMy mae OyTu mpusHaveHa miHa. [{ina —
11 TPOIIIOBE BUPAKECHHS CIIBBITHOIICHHS MOMUTY Ta Mpomno3ullii npoaykiii. [{inu
3a0e3MeuyloTh KOMIIaHIi 3allaHOBaHUN MNPUOYTOK, MONUT Ha MPOAYKIIIO,
KOHKYPEHTOCTIPOMOKHICTh TPOMAYKINI Ta KOMMaHii B 1iioMy. Sk mpaBwmio,
KOMIIaHii, Kl MalOTh JIOBFOCTPOKOBI LI, HE KEPYIOThCA OTPUMAHHSAM IIBUIKOT
BUTOJIM, PEai3yloul TOBAap 3a HAWBUIIOI IIHOIO, & MPOBOJIATH THYYKY I[IHOBY
nomTuky. He3Bakatoum Ha Te, IO WLIHM Ha JeAKl TOBapU BU3HAYAIOTHCS
30BHIIIHIMHM  ()aKTOpaMH, TaKUMHU SIK JIep)KaBHE pEryJIIOBaHHS YW BIUIMB

KOHKYPEHIli B OKpEMHX Taly3sX TPOMHUCIOBOCTI, I[iHA € HAKOUIBII



KOHTPOJIbOBAHUM €JIEMEHTOM Y MapKETUHTY KOMIaH1i. 3 1HIIOro 60Ky, BOHa MOXe
OyTH HaMCKIQJHINIUM €JIEMEHTOM, 00 MpoJiaBellb MOBMHEH OpaTu 10 yBaru sk
BHYTpILIHIN (akTop coO0IBAPTOCTI, TaK 1 BIUIMB 30BHIMIHIX (akTOpiB puHKY. Lle €
OPUYUHOIO TOTO, IIO0 caMe B Il ramdy3l MOJITUKA MapKETHUHTY TPaIUISIOThCA
HANOLIbIN MOMUIKH [5].

®daxTopu NONUTy (QOPMYIOTH 1LIHY MOMUTY, TOOTO MakCUMAalbHY IIHY, SKY
CIIOKMBAyl 3rOJIHI 3aIUIATUTU MPHU MOKyMIl ToBapy. Came OakaHHS 1 3/aTHICTb
3allJIATUTH 32 TOBAp MEBHY CyMy T'pOIei BiIpi3HSAE MOMUT BiJl MPOCTOrO OaXkKaHHS
OTpUMAaTW Ti YW 1HII Onara yuM OW 1ie Oa)xaHHS HE JTUKTYBaJoCs. 3BIACH
BUIUIMBAE, IO PO3MIPH IXHIX TPOIIOBHX JOXOMIB 1 HAKOMUYECHb BU3HAYAIOTH
CIIO’KMBYI BJIACTUBOCTI TOBAPY Ta HOro SIKICHI XapaKTEPUCTUKHU.

[{iny MOHa BBa)KaTh OCHOBHUM YMHHUKOM, SIKUW BU3Ha4a€ BUOIP MOKYIIIIIB.
[le xapakTepHO 1151 KpaiH 13 HU3bKOIO KYIIBEJIbHOIO CIIPOMOKHICTIO HACEJICHHS 1
IPOAYKTIB THUIy TOBapIB IIMPOKOIO BXKHUTKY a00 X JUIsi KPU30BOIO CTaHy
eKOHOMIKM KpaiHu. OJHAaK OCTaHHIM 4YacoM HeaOWsK BIUIMBAIOTh Ha BHUOIP
MOKYIIIiB HELIHOBI YHHHUKH [4].

Ha BenuuuHy I1iHM BIUIMBAIOTH PI3HOMAHITHI BHYTPIIIHI YMHHUKA (11711
KOMITIaHli Ta MapKETHUHTY, CTpaTeris MO BIJHOIICHHIO /10 OKPEMHUX EJIEMEHTIB
KOMIUIEKCY MapKETUHTY, BUTPATH, METOJl I[IHOYTBOPEHHS), a TaKOX 30BHIIIHI
daktopu (00’eM pPHUHKY, KOHKYPEHIliS, €KOHOMIYHA CHUTYyallisi, MOCEPEIHUKH,
JeprkaBHe peryioBanHs) [8].

Posrisgaroun 1t 1{iHOYTBOPEHHS, BApPTO 3a3HAYMUTH, 110 BOHH IOB’sA3aHI 3
HACTYITHUMU aCMEeKTaMHu [IsJIbHOCTI MiANPUEMCTBA: TMPUOYTOK, 00’€M TPOJAKY,
BIDKMBAHHS, CIOPUMHSTTS IIHU CIOXMBadaMH, KOHKYPEHIS, IMIJI)K, EKOHOMIYHE
3pOCTaHHs, CTaOuIi3aIlisl PUHKY, TTOCHJICHHS PUHKOBOI IMO3HUIII OKPEMHUX TOBapiB
aCOPTHUMEHTY, MPOHUKHEHHS HA PUHOK Ta iH.

Bapto 3a3HauutH, mo IiHA — 1€ €AUHUNA EJIeMEHT 3 YCIX eJEMEHTIB
TPAJAMIIIITHOTO MapKEeTHHTY, SKWUW 3abe3nedye MANPUEMCTBY PETbHUM TOXII.
PuHKOBa IIHa HE € He3aJe)KHOI 3MIHHOIO, i1 3HAUEHHS 3aJIC)KUTHh BIJI. 3HAUYECHHS

IHIIMX €JIEMEHTIB MapKEeTHUHTY, CUTyallll Ha PUHKY, MOJOXEHHS MiJIPUEMCTBA,



PIBHSI KOHKYPEHIIIi 1 3araJIbHOTO CTaHy €KOHOMIKH. B yMOBaX pUHKOBOT €KOHOMIKU
JIOMIHYIOYOIO 3aBJIaHHSAM CTpaTerii I[IHOYTBOPEHHSI € OTPUMAaHHS MaKCHUMAaJIbHOTO
npuOyTKy MpH 3aruiaHoBaHOMY o00cs3i mpojaxiB. LliHoBa cTpareriss moOBHHHA
3a0€3MeUYUTH JOBTOCTPOKOBE  33J0BOJICHHS TOTpPEO  CIOXHUBAYIB  HUISIXOM
ONTUMAJIBHOTO TOEJHAHHS BHYTPIIIHBOI CTpaTerii pO3BUTKY MiANPUEMCTBA 1
mapamMeTpiB 30BHINIHBOTO CEPEIOBHUINA B paMKaxX MApPKETHHTOBOI IOJITHKA
HIIPUEMCTBA 1 JOBIOCTPOKOBOI MapKeTHMHTOBOi crpaterii. CTpyKTypa IIHOBOT
cTpaTerii MpeacTaBiIeHa CTPATETIEI0 I[IHOYTBOPEHHS 1 CTPATETIEI0 YIMpPaBIiHHS
I[IHAMHU.

Tomy dopmyBaHHS I[IHOBOI MOJITUKA 3YMOBIIOE HEOOXITHICTH CHCTEMHOTO
nigxony Ao iHgopmariiiHoro 3a0e3nedyeHHs OOIpYHTYBaHHS YIPaBIIHCHKHX
pimenp 1ono ImiH. Iled migxim peamizyeTbcss B KOMIUIGKCHIA — CHCTEMI
iH(opMalliitHOro 3a0€3MeUeHHs] MPOLECY LIHOYTBOPEHHS, IO OXOIUIIOE IIICTh
OKpPEMHX CHCTEM: CHUCTEMY 1H(pOpMallli PO PUHOK 3arajioM, cucteMy iHpopmarlii
PO YPSAIOBY MOJIITUKY, CUCTEMY 1H(OpMaIlli mpo BUTpATH, cUCTEMY iHMOpMAIi
PO KOHKYPEHTIB, cucTeMy iH(popmarlii npo MoKymnuiB, CUCTeMy 1H(OpMaIli Ipo
o0csiru 30yTy 1 IpuOyTKY mignpuemctsa [1].

B yMoBax ¢opmyBaHHS I[IHOBOI MOJIITUKH BUKOPUCTOBYIOTHCA K MPsIMi, TaK 1
HEMpsMi METOJMU YNpPaBIiHHS 1IHOK Ha BUIOTOBJICHUN ToBap. (OCHOBHUMU
MPUHITUTIAMU I[IHOYTBOPEHHS €:

- IPUHLMIT HAYKOBOTO OOIPYHTYBAHHS 1IiH;

- IPUHIIUII IJTHOBOT CIIPSIMOBAHOCTI 1IHOYTBOPEHHSI;

- IPUHIIUIT OE3MEePEPBHOCTI MPOIIECY IHOYTBOPEHHS,

- IPUHLMUIT €AHOCTI LIHOYTBOPEHHSI 1 KOHTPOJIIO 33 JOTPUMAHHSM IIiH.

Posrnsmaroun KOKEH 3 NPHHIUINB, HEOOXITHO BIJ3HAYWTH, IO IPUHIIMII
HAyKOBOTO OOTPYHTYBaHHsS IlilH 0a3yeTbCcs Ha II3HAHHI Ta OOJIKY IiHU AOii
00’€KTUBHUX EKOHOMIYHUX 3aKOHIB 1 (akTopiB UIHOYTBOpeHHs. [IpunHiun
IIJTHOBOI CIIPSIMOBAHOCTI I[IHOYTBOPEHHS TMOJISTAE Y BU3HAUCHHI MPIOPUTETIB, K1
BUPIMIYIOTBCSA 3a JOMOMOTrOI0 IiH B EKOHOMIYHMX 1 COILaJbHUX 3aBIaHHAX

cycruibcTBa. TpeTii MPUHIUIT Oe3MepePBHOCTI MPOIECY IIIHOYTBOPEHHS MTOBHICTIO



3QJICKUTHh BIJI 3J1arOJKEHOCTI CTaJlii MPOCyBaHHS TOBapy BiA BUPOOHHKA 0
CIIO’)KMBaua 3 HETaHOI peakIli€l0 Ha PUHKOBI 3MiHM. [IpuHIMI €gHOCTI
IIHOYTBOPEHHS 1 KOHTPOJIIO 32 JOTPUMAHHSAM I[IH MOXHa OXapaKTepU3yBaTH SK
YeTBEPTHUM MPUHIUI, 110 MOJISITae B JIepKaBHOMY 1/ a0 rpoMaJICbKOMY KOHTPOII
3a miHaMu. MeTa KOHTpPOJIO: TIEpeBipKa JOCTOBIPHOCTI  3aCTOCYBaHHS
BCTAHOBJICHUX 3aKOHOJIABCTBOM 3arajibHUX JIJIS BCIX MPaBWJI MIHOYTBOpeHHs. [Ipu
BU3HAUYCHHI 3arajibHOI I[IHOBOI MOJITHKH OKpeMi pillleHHS (B3a€MO3B’S30K IIIH Ha
TOBapH B paMKaX aCOPTUMEHTY, BUKOPHUCTAHHS CHEIiaTbHIUX 3HMIKOK 1 3MiH IiH,
CHIBBIJIHOIIEHHSI CBOIX IIH 1 I[IH KOHKYPEHTIB, METOA (pOpMyBaHHS I[IH Ha HOBI
TOBapH) MOEIHYIOTHCS B IHTETpoBaHy cuctemy. OmnTuMaiabHa I[IHOBA MOJITHKA
BIJIMBA€ HA 1HBECTULIIMHY ISUIBHICTD, @ 3 IO3ULIi MEPCIEKTUBHOTO PO3BUTKY — L€
MEBHUM piBEeHb €(MEKTUBHOCTI 1 MPUOYTKOBOCTI MISUTBHOCTI Mg Oyb-SKOTO
cy0’€ekTa rocroaaproBanas [9].

[TigmpuemcTBa, K1 IparHyTh MPOBOJUTH IPAMOTHY LIHOBY MOJITHKY, HEPII
3a BCe€, IOBUHHI BUPIIIUTH TaKi 3aBJaHHS:

- OTPUMaHHS MaKCUMaJIBHOTO MPUOYTKY;

- 3aBOIOBaHHS pUHKY 30YTy;

- 3HWOKCHHS BUTpaT;

- 00poTHOA 3 KOHKYPYIOUMMU HIANPUEMCTBAMMU;

- 3pOCTaHHs 00CITY BUPOOHHUIITBA 1 MPOJTAKY.

Tomy miANPUEMCTBA, 1[0 BUTOTOBJISIOTH OJHAKOBI I'PYMH TOBApIB, A0 I[LOTO
MATAHHS TIXOIATh 1HIWBIAyalbHO, a OCHOBOIO B IIIHOYTBOPEHHI, IEpII 3a BCE,
BU3HAYAIOTh pIBEHb BUTpPAaT Ha BHUPOOHMITBO 1 Tpojax Tiei abo 1HIION
aCOPTUMEHTHOI Tpynu ToBapiB. OOJIK BUPOOHMYMX BUTPAT 1 BUOIP METOJIB
KaJIbKYJIAIIT coO1BapTOCTI MpOoayKiii (poOiT, MOCIyT) B 3HAYHIN Mipl 3aJ1€KaTh BiJ
pi3HUX (DAKTOPIB:

- 0COOJIMBOCTI Tamy3i;

- XapakTepy opraHizallii BApOOHUIITBA 1 TEXHOJIOTTYHOTO MPOIIECY;

- MacOBOTO BUPOOHUIITBA,;

- TUITY 1 BUJLy BUPOOHUIITBA;



- PpI3HOMAHITHOCTI MPOJYKIii, 10 BHUTOTOBJSETHCSI, Ta TMOCIYT, IO
HAJAI0ThCH;

- 00’ €KTIB KaJIbKYJIALIIT,

- CTPYKTYpH OpraHi3aiiii Ta iH.

OTxe, MapKETUHIOBE I[IHOYTBOPEHHS — 1€ MUCTELTBO YIIPABIIHHS I[IHAMU i
[IHOYTBOPEHHSIM, MUCTEIITBO BCTAHOBJIIOBATH HA TOBAapH (MOCIYTH) Taki LIHHU 1 TaK
BapilOBaTH HUMH 3aJIEKHO BiJ MOJIOKEHHS TOBApY Ha PHUHKY, MI00 MOCTaBICHUX
el 0yso JOCATHYTO i MAMPHUEMCTBO MAJIO BiJ IBOTO JOXII.

BucHoBKH 3 mpoBeneHOro aociigxeHHsi. [linBoasun MiACYMKH J1aHOTO
JOCTIPKEHHS, MOKHA BIJ3HAYUTH, 1[I0 MAapKETUHIOBA MOJIITUKA — 1€ Ba)JIMBUU
€JIEMEHT 3arajbHOi CTparTerii mianpueMcTBa Oyab-akoi (opmu BiacHOCTi. Bona
BIUIMBA€ HA PE3yJIbTaTH WMOro MiSUIbHOCTI: PEHTA0ENBHICTh, MKUTTE3IATHICTD,
JIOBrOCTPOKOBE yCHINTHE (DYHKI[IOHYBAHHS Ha PUHKY 1 ()IHAHCOBY CTAOUIBHICTh. Y
JIOBFOCTPOKOBOMY TEPIOA1 BiJ] MAPKETUHIOBO1 TOJITUKU 3aJICKUTh yCS AISILHICTD
nignpueMcTBa. Bona OaratorpanHa 1 BKJIIOYae B cebe Oe€3ii4 acrlekTiB, TOMY

MOBUHHA PO3TIISIATUCS B KOMILJIEKC] BCIET AISUIBHOCTI MIIPUEMCTBA.

BIBJIIOT PA®IYHUI CIIUCOK:

1. Azapsa O., JlokteB E., OmidipoB B. Opranizaiiisi i TEXHOJOTISI TOPTiBII.
Honenpk : JImutpenko, 2007. 528 c.

2. ApenkoB U.A., barues I'.JI. beHUMapkUHI U MapKETUHIOBBIE PELICHMUS.
CII6.: U3a-Bo CIIGI'YD®. 2013. 231 c.

3. benses B.M. Mapketunr: ocHoBbl Teopuu u mnpaktuku. M. : KHOPYC,
2005. 672 c.

4. Iyrina C. Mapketunrosa mninosa nomitaka. K.: KHEVY, 2005. 393 c.

5. Kyuina C.E., Kituenko O.M. MapkeTuHroBa MOJITHKA L[IHOYTBOPEHHS:
aHaJi3 Ta BIUIMB Ha 0X1a KomnaHii. bisnec Ingpopm. 2015. Ne 3. C. 292-297.

6. Opnos I1.A., Kocenkxor C.I., [IpoxopoBa T.II. MapkeTunr : HaBd. mocio.
X. : B «IHXKEK», 2012. 528 c.

7. Huxudopoa C.B. Crparernueckuii MapKETHHT: TEOpPUS U MPAKTHKA.



CII6.: U3a-Bo CII6YDD, 1998. 356 c.

8. Harn T. Crpareruss u takruka nenoodpazoBanus. CII6. : ITutep, 2003.
576 c.

9. Huaitnep B.B., Kopoctenera JILA. [IIpobGiremMbl U  BOINPOCHI
WHBECTULIMOHHOTO  HAaNpaBJICHHS  COBPEMEHHBIX  OpraHu3anuil.  Becmuux
Llosonorcckoeo 2ocyoapecmeennozo ynugepcumema cepguca. Cepusi : IKOHOMUKA.
2013. Ne 6 (32). C. 124-128.

10. HImak H.O., Kupunmua T.FO. Ponp MapKeTHHrOBOi JiSUTBHOCTI Y

(GyHKIIOHYBaHHI BITYM3HSHUX MPOMUCIOBUX MIANPUEMCTB. Exonomika: peanii

yacy.2013. Ne 2 (7). C. 103-110.

REFERENCES:

1. Azarian O., Loktiev E., Olifirov V. (2007). Orhanizatsiia i tekhnolohiia
torhivli [Organization and technology of trade]. Donetsk: Dmitrenko. (in
Ukrainian)

2. Arenkov I|.A., Bagiev G.L. (2013). Benchmarking i marketingovye
resheniya [Benchmarking and marketing solutions]. SPb.: Publishing House of
SPbSUEF. (in Russian)

3. Belyaev V.I. (2005). Marketing: osnovy teorii i praktiki [Marketing:
Fundamentals of Theory and Practice]. Moscow: Knorus. (in Russian)

4. Duhina S. (2005). Marketynhova tsinova polityka [Marketingova price
policy]. Kyiv: KNEU. (in Ukrainian)

5. Kuchina S.E., Kitchenko O.M. (2015). Marketynhova polityka
tsinoutvorennia: analiz ta vplyv na dokhid kompanii [Marketing pricing policy:
analysis and impact on company revenue]. Biznes Inform. no. 3, pp. 292-297.

6. Orlov P.A., Kosenkov S.I., Prokhorova T.P. (2012). Marketing
[Marketing]. Kharkov: INZHEK. (in Ukrainian)

7. Nikiforova S.V. (1998). Strategicheskiy marketing: teoriya i praktika
[Strategic marketing: theory and practice]. SPb .: Publishing house of SPbUEF. (in
Russian)



8. Negl T. (2003). Strategiya i taktika tsenoobrazovaniya [Pricing strategy
and tactics]. SPb. : Peter. (in Russian)

9. Shnayder V.V., Korosteleva L.A. (2013). Problemy i voprosy
investitsionnogo napravleniya sovremennykh organizatsiy [Problems and questions
of the investment direction of modern organizations]. Bulletin of the Volga State
University of Service. Series: Economics. no. 6 (32), pp. 124-128.

10. Shpak N.O., Kyrylych T.Yu. (2013). Rol marketynhovoi diialnosti u
funktsionuvanni vitchyznianykh promyslovykh pidpryiemstv [The role of
marketing activities in the functionalities of the business industry]. Economy: the
real hour. no. 2 (7), pp. 103-110.

Potapiuk Iryna

Candidate of Economic Sciences, Associate Professor,
Associate Professor, Department of Management
Poltava State Agrarian Academy

Rodko Olena

master student, Department of Management

Poltava State Agrarian Academy

Prokopenko Oksana

master student, Department of Management

Poltava State Agrarian Academy

PECULIARITIES OF FORMATION COMMODITY-PRICE POLICY AT
MODERN ENTERPRISES

Modern market conditions require active implementation of marketing
management, which takes into account the marketing activity of enterprises,
regardless of ownership and was determined by the consumer. For businesses,
marketing becomes one of the conditions for successful operation in new economic

relations. That is why, today, the leading companies in the world are paying great



attention to developing and improving their marketing policies to achieve their
goals and increase their profitability.

Fragmentation of researches and a number of important questions on the
mentioned problems requiring urgent study have determined the purpose, which
was to determine the peculiarities of the formation commodity-price policy at
modern enterprises.

In the course of the research an abstract-logical method was used — In
generalizing the concepts of commodity and price policy in general.

It was established that marketing policy is an important element of the overall
strategy of an enterprise of any form of ownership and has a significant impact on
the results of its activity: profitability, viability, long-term successful functioning
in the market and financial stability.

It has been found that the product occupies a leading position in the marketing
miX. It is to meet the real and human needs, and marketing is designed to help each
producer identify and meet their needs better than competitors do.

It was able to find out that commaodity policy is a multidimensional, complex
area of activity that requires decision-making on specific features of the product
nomenclature, product range, use of brand names, packaging, service, distribution
channels. Commodity policy is the core of marketing decisions around which other
decisions are made that relate to the conditions of purchase of the goods and how
they were promoted from the manufacturer to the end consumer. Elements of
commodity policy at the enterprise define assortment policy, quality policy,
information policy, pricing policy and sales policy.

It was revealed that the main factor in forming the demand for the products of
the enterprise is the price. They provide the enterprise with a planned profit,
competitiveness of products, demand. Through the proposed prices, the ultimate
commercial goals of the enterprise were realized, determining the effectiveness of
the activity of all units of the production and marketing structure. Analysis of the
pricing policy and the profitability of agricultural products sales revealed that at a

high sales price, the level of profitability of the products would not always be high.



In general, pricing involves developing and choosing a general direction in
pricing, approaches to pricing to maximize profit, taking into account demand for
goods, its properties and life cycle, and also the direction of price change
depending on various factors.

As each company strives to improve its position in the market, to achieve the
desired and effective results, to achieve them requires timely effective marketing
decisions, one of which is to improve the enterprise marketing policy.

The theoretical and practical value of the results of the study was in shaping the
commodity policy of enterprises it is necessary to take into account a number of
factors that in some way determine the level of demand for their products.
Speaking about pricing, it is worth noting that the current methodological tools of
the pricing process are highly variable, of different interest, and scientifically
sound. And the prerequisites for successful application of marketing policy are:
finding and implementing promising product ideas; timely adjustment of the
assortment according to the level of product competitiveness; the correct
positioning of goods in the market; adaptation of the parameters of goods to

changes in the environment.



